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Introduction

The National Association of Realt8asked Belden Russonello & Stewlaro update

research done in 2004 on Americans’ preferenc
There have been major changes in the economy and the housing market since the 2004

Communiy PreferenceSurvey was conducted. Property values have dropped significantly in

many areas, foreclosures are at record highs, and fluctuating gas prices havéomgde

commutes more costly. Thresearch explordsow Amer i c anredardipgr ef er ences
communities and housing have changed over thedastenyears. The research cosger

characteristics consumers are looking for in a community, the reality of theiercur

communities, and what policies they would supportitgprove their communitiesn the future.

The 201 BRS/NAR ommunity Preferenc8urvey is aveb-enabled survey oddults nationwide
using the Knowledge Networks pané&nowledge Networks uses probability methods to recruit
its panel, allowing results to be generalized to the populatbbadults in the U.SA total of

2,071 questionnairesvere completedfrom February 15 to 242011. The data have been
weighted bygerder, age, race, region, metropolitan status, and Internet accd$semargin of
sampling error for the sample @071is plus or minus 2.percentage points at the 95% level

of confidence. A detailed methodology can be found in Appendix A.

Prior to thesurvey, wo focus group discussions were held in Northern Virginia on January 6,
2011 with residents of urban and suburban areas. The groups were conducted to inform
changes to the questionnai@ndto incorporate how attitudes on housing and communities
have changed over the seven years since the previous survey. Several quotes from the focus
groups are included to provide context inigheport.

In reading tlisreport, tables and graphs in the text highlight selected survey findings and are
expressedn percentages. The base for each table is all responden&QiH unless otherwise

not ed. Due to weighting, rounding, omission
percentages may add to more or less than 100%.

This report contains an exetive summary, followed by detailed findingzat examine public
attitudes toward:

A Where we are nowViews of current emmunities anchousing
A Where we want to be: Priorities

A Making Choices

A Making Changes

The final chapter of the report examines thtitudes of key groups, such as young singles
AfricanAmerican and Latino families, and prospective homebuyers.
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Executive Summary

The 2011 Communitireference Survey reveals that, ideathgst Americans would like to live
in walkable communities/here shops, restaurants, aridcalbusinessesire withinan easy

stroll from their homes and their jobs are a short commute ayasg/long as those communities
can also providerivacy from ngghbors anddetached singlefamily homes. If this ideal is not
possible, most prioritize shorter commutes and siri@mily homes above other
considerations.

1. The economy has had a substantial impact on attitudes toward housing and communities

A The economy, tiracting businesses and creatingjohbsas become Americans
priority (84% extremely high or high priority), while concern for other issues has
dropped somewhat since 2004

A Americans are three times more likely to say that the quality of life in their communities
has gotten worse &%) rather than better (12%) in the last three yedrs 2004, the
public was more optimistic: 25%, gotten better; 23%, gotten worse; 52%, stayed the
same.

A Fewer Americans report having bought their home in the last three years (15%, 2011;
26%, 2004) othat they areplanning to buy a home in the next three years (20%, 2011;
28%, 2004). A quarter of the public (24%) says that the economy has made them less
likely to buy.

A Six in ten adults (59%) would rather stay within their bugigeen if it meant thg could
not live in their desired community, compared to 39% who would stretch their bisdget
Those with lower incomes are particularly hesitant to go out on a limb financially.

2. Overall,American€ldeal communitieshavea mix of houses, places to Wg and amenities
within an easy walk or close drive

A When selecting a communityearly half of the public (47%) would prefer to live in a
city (19%) or a suburban neighborhood with a mix of houses, shodsbusinesses
(28%). Another four in ten (40%puld prefer a rural area (22%) or a small town (18%).
Only one in ten (12%) say they would prefer a suburban neighborhood with houses only.

A After hearing detailed descriptions of tvebifferent types ofcommunities 56% of
Americans select the smart grdlwcommunity and 43% select the sprawl community.
Snart growth choosers do so largely because of the convenience of being within walking
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distance to shops and restaurar(®0%) Those who prefer the sprawl community are
motivated mostly by desire to livia singlefamily homeson larger lotg70%)

A In aforced choice question, being within walking distance of amenities is preferred by a
majority of Americans. Nearly sixten adults (58%) would prefer to live in a
neighborhood with a mix of houses and stores and other businesses within an easy
walk. Four in ten (40%) select a community with housing only, where residents need to
drive to get to businesses.

3. Desire for pivacyis atop consideration in deciding where to live

A While walkability is seen as a desirable attribute by most, majorities of Americans are
willing to live in communities where they have to drive most places if it means they
would have larger lots whit more distance from neighbors:

A 61% choose larger lots ameeding todrive over smaller lots and being able to
walk to schod, storesand restaurants (37%).

A The preference is not as clear when choosing betwaeger lots ancheeding to
drive (56%)nd smaller lots and being able to walk to parks, playgrounds, and
recreation areas (43%])n another set of questionshé public places a greater
priority on having sidewalks and places to take walks (77%, important) than on
being within walking distancef specific places in a community, such as stores
and restaurants (66%).

A Privacy from neighbors is the top consideration tested for Americans in deciding where
to live @5%, very important; 224, somewha). Other top priorities include, igh quality
public schools (44%; 31%pmmute time (36%; 42%), and sidewalks and places to walk
(31%; 46%)

A Living in asinglefamily, detached home isnportant to most Americans. Eight in ten
(80%) would prefer to live in singfamily, detached houses over othigmpes of housing
such as townhouses, condominiums, or apartments.

A Six in ten (59%) would accept a longer commute and having to drive to shops and
restaurants if it meant they could live in a sindgenily detached home, rather than
living in an attache¢home or apartment (38%).
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4. But, having a reasonable commute can temper desire for more space

A While majorities of Americans prioritize space and privacy, a lengthy commute can sway
them to consider smaller houses and lots. Six in ten (59%) wouldeteosmaller
house and lot if it meant a commute time of 20 minutes or less. Four in ten (39%) would
stick with the larger houses evértheir commute was 40 minutes or longer.

A More than threequarters of Americans (78% very or somewhgpdmant) consider
being within30 minutes of work important in choosing where to live, makinguhong
the most important factostested, behind privacy.

5. Community characteristics are more important than size of home

A Seven times more people say the neighbortiathere a house is located (88%) is a
bigger consideration in deciding where to live than the size of the house (12%).

A Community factors such as high quality public schools (75% very or somewhat
important) andsidewalks angblaces to take walks (77%) among the top community
characteristics people consider important when deciding where to live.

A Twothirds (66% very or somewhat important) see being within an easy walk of places in
their community as an important factor in deciding where to li&pecifically, being
within an easy walk of a grocery store (75%), pharmacy (65%), hospital (61%), and
restaurants (60%) is important to at least six in ten Americans.

6. Improving existing communitiepreferred overbuilding new roads and developments

A Americans see improving existing communities (57%) and building new developments
within existing communities (32%) as much higher priorities than building new
developments in the countryside (7%).

A Preserving farms and open areas from development are a higterity (53%
extremely high or high priority) than creating new developments (24%).

A The public’s attitudes toward traffic solu
seven years. Improving public transportation is viewed as the best answefffio tra
congestion by half of the country (50%). Three in ten (30%) prefer building communities
where fewer people need to drive long distances to work and shop. Far fewer want to
see more roads (18%).
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7. Major differences in community preferences ofrioustypes of Americans

A Younger people who are unmarried tend to prefer the convenience of smart growth,
walkable communities. Subdivisitype communities appeal more to middieged,
married couples.

A Political views are predictive of what type of comnities Americans preferDemocrats
and libeals tend to prefer smart growthtype communities, while Republicans and
conservatives are more likely to favor sprawbe communities.

A Ingeneraladul t s’ current housi ng .sThosawddliveans r ef
housingonly suburbs, small towns, and rural areas prefer more spread out, less
walkable communities, whereas urban residents and those who live in suburbs with a
mix of housing and businesses prefer more walkaseartgrowth-type communities.

A Those on both ends of the soes@onomic scale tend to prefer smagtowth
communities while those in the middle are more drawn to spryle communities.
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Detailed Findings

A. WhereWe Are: Views of current communities and housing

The economyontinues to topA me r i ¢ a nesand hashad anrimpacbn attitudes toward
housing issues. The priority Americans place on community issues has dropped somewhat as
economic concerns outweigh other issuessizeable segment pfospectve homéuyers
expresgsmore caution about entering the housing market and shemeluctance to stretch
personalbudgets.

1. Assessment of communities

Among other factors,te economic recession of the last several years has taken a toll on

A me r i c aeaived qualityeof life. While half (53%) says that the quality of life in their
community has remained the same over the last three years, a third of Americans (35%3 report
that their quality of life has worsened, an increase of 12 percentage pointstioedast seven

years (23%, 2004). Only one in ten (12%) says the quality of life in their community has
improved over the last three yeardown from 25% in 2004.

The following groups are more likely than others to say the quality of life has worseieeir
communities:

A Older Americans (40%, H9; 39%, 60+); and
A Those withdwerincome (39%, <$25,000; 39$25,00050,000).
Change in Quality of Life

0,
Gotten better - 12%

25%
0,
Stayed the Same_ 5550/10 2011
Gotten worse B 35 2004
23%

0% 2000 40% 60% 80% 100%

Q1. Thinking about the community in which you live, do you think the quality of life has gotten better,
gotten worse, or stayed the same in the past three years?
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Most Americans would like thegtate leaders to focus oattracting businesseand creating

jobs right now (84%, extremely high or high priorit@ther top priorities include improving

public schools (74%), lowering the crime rate (69%), improving health care (67%), and cutting
government spending (67%). A majority (55%) also calls protebengnvironment an

extremely high or high priority.

Priorities for State Government
% saying extremely high or high priority
m 2011 = 2004

Attracting businesses ancEEG— 5

creating jobs 81%

Improving public education_ 74%

81%
i I 697
Lowering crime rate 77%

Improving health care T 6%

Cutting state govt spending_56%67%

- - I 550
Protecting the environment 65%

79%

0% 20% 40% 60% 80% 100%

Q2. Here are some issues [state] will be facing over the next few years. For each one please indicate how
much of a priorityit should be for your state to address: Should it be an extremely high priority, a high
priority, a middle priority, a low priority, or an extremely low priority for your state government?
(RANDOMIZE)Attracting businesses and creating jptsimprovirg public educationc. Lowering the

crime rate a. Improving the health care systetn Cutting state government spendirg Protecting the
environment

N\ : . : .

nThlngs are getting a little better with the economy but there are still a lot of
pl aces that aren’t hiring atUrah/ihnerand a | ot
suburban man

People are | osing their homes. |l f they <ca
would want or that can support a family, Outersuburbarwoman #

BELDEN
RUSSONELLO &
STEWART.c



Page8

Overall, priorities have remained cost&nt over the last seven yeatspwever, & economic

and budgeary concerns havimtensified the priority that Americans place on most other

issues hadropped somewhat. This is also true of the housing and community issues tested in
the survey.Housing for people with moderate and low incon{é6%, 2011; 57%, 2004

revitalizing cities (39%; 44%), and revitalizing older suburbs (26%; 37%) have all become lower
priorities in the last seven years.

Despite these decreases, sizeable segments of the population highly prioritize several housing
issues. Slight majoréts consider preserving farms and open spaces (53%, extremely high or
high priority) and improving the availability of affordable housing (51%) high priorities for state
government.

Four in ten consider each of the following high priorities:

A Having hosing for people with moderate and low incom@$% extremely high or high
priority);

A Reducing traffic congestiaq@d0%)

A Revitalizing citie§39%) and

A Providing convenient alternatives to driving such as walking, biking, and public
transportation(38%).

Revitalizing oldesuburbs(26%, extremely high or high priority) and building new
developments (24%) amveralllower priorities for most Americans.
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Priorities for State Governmendvn Housing and Community Issues
% saying extremely high bigh priority

m 2011 = 2004

Preserving farms and operii NG 53%

spaces

Availability of affordable housing IR 51%
Moderate/low income housing N 46%

57%
Reducing traffic congestion_ 40%
italizing cities TN 39%
Revitalizing cities A4%
Providing alternatives to driving_ 38%

Revitalizing older suburbs_ 26%

37%
Creating new developments_ gjgjg

0% 20% 40% 60% 80% 100%

Q2. Here are some issues [state] will be facing over the next few years. For each one please indicate how
much of a priority it should be for your state to address: Should it be an extremely high priority, a high
priority, a middle priority a low priority, or an extremely low priority for your state government?
(RANDOMIZE) Preserving farms and open spaces from developmiehhproving the availability of

affordable housingk. Having housing for people with moderate and low incomesReducing traffic
congestion h. Revitalizing cities. Providing convenient alternatives to driving such as walking, biking, and
public transportationg. Revitalizing older suburfjs Creating new development outside the cities

\
L\WVe need moraffordable housing | moved here because it was affordable but
now it’s just ggtbaniinngg subuthawomanp #nsi v e.
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2. Changes in the housing market

The 20131surveyreflectsthe impact of therecentdeclinein the housing market. American
homeowners are less liketilan they were seven years atmreport having purchasedhome
recently(15%, 2011; 26%, 2004) and they are also less likely to sapltrejobuy a home in
the near future(20%; 28%).

The bllowing groups are more likely than others to have bought their homes in the last three
years:

Americans in their 30s (24%) ands4@0%);

Those living in the Inland South (24%);

African Americans (20%#tinos (25%); and

Those who live in apartments townhouses, rather than singtamily detached homes
(24%).

>y > >

The following groups are more likely than others to say that they plan to buy a home in the next
three years:

A Americans under 40 years old (29%;258 35%, 369);
A African Americans (32%d Latinos (27%)

A Renters (34%);

A Those living in urban areas (28%); and

A Those with children under 18 (28%).

Change in Hom8uying

Bought a home in the - 15%

last 3 years 26%
m 2011
Planning to buy a home- 20% 2004
in the next 3 years 28%

0% 20% 40% 60% 80% 100%

D7. (IF OWN HOME, n=1,557) Have you purchased your home in the last thred®pedrs6king ahead to
the next three years, do you think you will purchase a home?
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Among those who have bought a home in the last three years, there is a wide range of reasons

Pagell

for deciding to buy.In an operended question,lie most common reasomentioned is
changing family needs (20%), priniamarriage or a growing family, although some also
mention divorce.One in ten mentioswanting a bigger or more updated hon(&1%) or a
desire to stop renting (9% )thers give the following reasons for bugin

v Dy D D

Can now afford to buy (8%);

Needed or wanted to relocate (8%);

As an investment (5%);

For more privacy or land (4%);

Moving for a job or to be closer to work (3%);
Downsizing (2%);

Other retirement or aging issues (1%); and
Proximity to services or plib transportation (1%).

Among those who say they are planning to buy within the next three years, anepmad
guestion reveals that their motivations are similar to those who purchased receN#ggrly
one-quarter plansto buy because of changesfemily needs (23%). One in ten wants a bigger
or nicer house (9%) or wants to stop renting (9%). Others give the following reasons for
wanting to buy:

Iy D D D

Needed or wanted to relocate (8%);

As an investment (5%);

Retirement or aging issued%o);

Moving fora job or to be closer to work (3%);
For more privacy or lan@%o);

Downsizing (2%);

Can now afford to buy2fs);

Proximity to services or public transportatiazf4g).

Unlike recent buyers, some prospective buyers mention more intangible motivators such as

proi

de in ownership or the * Ameéeangafiestimedr eam”

homebuyer (1%).

\
~\We ' | | probably be adding another member
big house, but we need more té&baly we have

here. ¢ Urban/inner suburban man

(3

t

(0]
n

We want to move to closer to the grandkids

¢ Outersuburbarwoman 7#
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|l " m sick of throwing money away on rent.
neighbors right on top of me. | need a little more privagyJrban/inner

suburban man
©\

In their next home purchasesix in ten prospective homebuyers (62%) will be looking for a
larger home. Relatively few are looking to downsize (14%) and neadguareer (23%) would
like a home that is the same size as their current home.

A p e r gedsithe smostimportant factor in determining the size of their next home
purchase.Buyersover ageS0 arein roughly equal proportionkoking for a larger home (39%),
aslooking for a smallehome (34%). Buyers in their 8@reoverwhelmingly more interested in
alarger home (74%). People with children under 18 in their households arenalsolikely to
want a larger home (69%).

Size of Next Home

Smaller - 14%
Same size - 23%

0% 2000 40% 60% 80% 100%

D8b. (IF D8=YES n=376) Will the next home you purchase be larger or smaller than your current home?

Seven in ten Americans (69%) say that the economy has had no effect on their plans to
purchase a homeHowever, a sizeable segment of 2d8ports that the downturn in the
economyhas made them less likely to buy a house in the next three years. Onpefisent
say the downturn has made them more likely to buy.
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Effect of Economy on HomBuying

More likely to buy I 5%

Less likely to buy- 24%

0% 20 40% 60% 80% 100%

D10. Has the economic downturn affected your plans to buy a house in the next three years?

Groups that are more likely to want to buy, but who ai@ asfinanciallysecure are the most
likely to say thathe economy has impacted their decisions

Americans under 30 (31%, less likely to buy);
Latinos (35%);

Those earning less than $25,000 annu&R20);
Renters (37%); and

Singles (30%).

> > D>

Among those whaay theyplan to buy in the next three years, 22% have become more likely
due to the economy, 32% have become less likely, and 45% say the economy has had no impact
on their decision.

The economic downturn may have madlmericangnore cautious about sétching their

budgets. A majority of Americans (598aysthey would sacrifice living in their preferred
neighborhood to stay within their budget. Four in ten (39%) would stretch their budget to get
into their preferred community.

A majority of nearly hsegments of the public prioritize staying within their budget. In
particular, those more likely than others to prioritize their budget over neighborhood include:

Those over 50 (63%, &9; 65%, 60+);

African Americans (71%);

Those with lower income§ 1%, less than $25,000; 64%, $25;800000); and
Those who prefer smart growitype communities.

> > I >
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The following groupare more likely than others tsay they wouldstretch their budget for a
good neighborhood:

A Men under 40 (48%);
A Those with higheeducation (47%, college graduates; 47%, post graduates) and income

(46%, $75,000.00,000; 50%, $100,000&nd
A Recent hombuyers(50%).

Importance of Staying within Budget

Willing to stretch 0
Important to stay o

0% 20 40% 60% 80% 100%

Q12. Which of the following best describes ybwould be willing stretch migudget to spend more on
housing so | could live in my preferred communitylOR important for me to stay within my budget even if
it means | would be unable to live in my preferred neighborhood
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B. WhereWe Want to Be: Priorities

Most Americansigree that privacy, convenience, and quality of life are key considerations
when deciding where to live but theseconsiderationgake on different meanings for different
people. For some, walkability is a key component of quality oHifer others hgh quality
schools or a short commute areore important.

Americans are generally happy with the type of community in which toesentlylive,

although suburban areas with a mixture of housing and other amenities and small towns and
rural area are more appealing than other communities. While there is a range of communities
that are popular with Americans, singi@mily homes are the undisputed favorite housing type.

1. Types of communities

The types of communitiee whichAmericansvant to live largelymatchthe places they

actually live, with a slight preference for more rural or small town areas and suburbs with a mix
of housing and businesses. Nearly @parter of the public (24%portsresidngin an urban
neighborhood, with more limg in residential areas of a city (19%) than the downtown area
(5%). Slightly fewer (19%) say that the city is their preferred community type. Although nearly
as many say they would prefer to live in the downtown area of a city (8%suaisl want to live

in a residential area (11%Y.ounger people (31%, under 30), African Americans (A68hos

(29%) and singles (29%) are more likely than others to preitgrliving

More than four in ten Americans (45%) repourrentlyliving in a suburban commity

including onequarter (26%) in a suburb with a mix of housing and businesses and two in ten
(19%)in areas with housing only. Looking at preferences, however, fewer people want to live
in suburban neighborhoods that consist of only housing (12%) ralfiae a mix of housing,
shops, and other businesses (28%).

The following groups are more likely than others to prefer suburban areas with a mix of housing
and businesses:

A Women under 40 (35%);

A African Americans (40%); and

A Those with higher levels of edation (35%, college graduate; 36%, post graduate) or
income (38%, $100,000 or more).

Small town and rural communities appeal to many Americans. Three in ten (30%) currently
describe their commumjtas a small tarn (14%) or a rural area (16%ywever, four in ten

Americans (40%) would like to live in one of these types of communities (18%, small town; 22%
rural area).
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Small towns and rural areas appeal most to the following groups:
A Americans over 40 (47%,4Q; 47%, 5&9; 46%60+);

A Those living in ta Inland South region (48%nd
A Thoseearning between $25,000 and $50,000 annu@i§P6).

Preferredversus Actual Community Type

ity - Bl 8%
City - downtown area 50

L : B 11%
City - residential area 19%

Suburb - mix of housing I 28%
businesses 26%

Suburb - housing only- 123@% m Preferred

B 18%
Small town 149%

B 22%
Rural area 16%

Actual

0% 20% 40% 60% 80% 100%

Q4. Which of the following best describes the place where youditg:- downtown, with a mix of offices,
apartments,and shopsCity—more residential neighborhogd&uburban neighborhood with a mix of
houses, shops, and businessgsburban neighborhood with houses orf§mall town Rural area

Q5. If you could choose where to live, in which type of the following logsiticould you most like to live?
City—downtown, with a mix of offices, apartments, and shppgy— more residential neighborhoad

Suburban neighborhood with a mix of houses, shops, and businé&agesrban neighborhood with houses
only, Small town Rurd area

The detached, singlsamily home is theslear favoritefor housing in America. Seven in ten
Americans (70%) live in a detached, siFfiglaily home and another ten percent would like to
do so (80%, preferredNearly two in ten Americans (17%) live in an apartment or condo,
although this is the preference for only 8%. Fewer than one in ten live or want to live in
attached, singldamily homes or townhouses (7%, actual; 7%, preferred). Large majorities of
all subgroups analyzed would prefer to live in a detached, sifegtely home.
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PreferredversusActual Housing Type

Single-family detached hous_ 70%

80%
Single-family attached house o. 7%
townhouse 7%
Bl 17%
Apartment or condo 8% m Actual
Mobile home W 5% Preferred

2%
, | *%
Something else 1%

0% 20% 40% 60% 80% 100%

Q6. Right now, if you could choose, which of the following would you prefer to live ine-&irmly
detached house; Singfamily attached house or townhouse; An apartment or condominium; A mobile
home; Something else

2. Community characteristics

Americans consider many factors when choosing a neighborh@ydanong these are space
or privacy ancconveniencealthough thequality of public schools plays an important role for
many.

The top factors include privacy from neighbors, length of commute, hawieyvalks and
places to walk, and high quality schools. At least thiqearters of the public say that each of
these fators is at least somewhat important and more than three in ten call them very
important.

Privacy from neighbor@87% important; 45% very),
Being within a 3@ninute commute to work78%; 36%)
Sidewalks and places to take walk3%; 31%); and
High quality public school§75%; 44%).

>y > >

High quality schoola r e

A Americans in their 30(54%, very importangnd 4G (50%);
A Women under 40 (54%);

BELDEN
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African Americans (49%) and Latinos (50%);

Those with higher levelsf education (49%, college graduate; 52%, post graduate);
Those earning more than $100,000 annually (53%);

Those with children under 18 in the household (64%); and

Prospective homiauyers (52%).

I >

113

The next tier includes consideratiotisat are importanttoma j or i t i es, but ar e
to less than a quarter of the public. These include:

Easy access to the highw@d2%, important; 21%ery)

Being within an easy walk of other places and things in the comm(6686; 24%)

An established neighbodwod with older homes and mature tre¢62%; 14%)

Living in a community with people at all stages ofdiféngle adults, families with

children and older peopl€60%; 15%)and

A Living in a plac@®3%1e%t’' s away from it all

>y > >

The third tier intudes items that are important to less than half of the public:

A Having a large hougd4%, important; 10%very)
A Living in a community with a mix of people from various racial and ethnic backgrounds
(42%; 10%)
A Living in a community with a mix of peegdiom various income leve(@2%,; 8%)
A Being able to buy as large a house as you(4af; 11%)
A Living in a community with a mix of different types of housksinglefamily detached
houses, townhouses, apartments, and condomini8i&%; 7%)
A Livingin a place that (3¢%;@%);andhe center of it al
A A new neighborhood with recentlyuilt homes(31%; 5%).

Looking at the second and third tiers, several distinctions emerge.

A Twice as many Americans are looking for established neighborhoodslaéhhomes
and mature trees (62%, importards compared tmew neighborhoods with recently
built homes (31%).

A Established neighborhoods are especially appealing to women over 40 (69%,
important).

A Newer neighborhoods are especially appealing to Afrisarericans (51%) and
Latinos (47%).
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A Diversity in terms of racial and ethnic backgrounds (42%, important), income levels
(42%), and housing types (37%) are low priorities, although a majority of Americans
would preferto live in areas witldiversity in terns of lifestage or age (60%).

A Living in an area that is “away from it al
Americans than one that is “in the center
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Importance of Community Characteristics

m Very important = Somewhat important

Privacy from neighbors || EZN 42% 87%

30-minute commute to work 36% 42% 78%
Places to take walks|iEECN 46% 77%
High quality public schoolS| I = 31%  75%
Easy access to the highwa X8 51% 72%
Easy walk to place 42% 66%
Established neighborhood|f¥ 48% 62%
Mix of ages 45% 60%

Away from it all 37% 53%
Having a large housellfl . 34%  44%
Mix of race and ethnicity 32% 42%

Mix of income levels 34% 42%
Largest house you can affor 30% 41%
Mix of housing types 30%  37%
Center of it all 27%  34%

New neighborhood 26% 31%

0% 20% 40% 60% 80% 100%

Q17. In deciding where to live, irdite how important each of the following would be to you: very

important, somewhat important, not very important, or not at all important (RANDOMIZE)

n. Privacy from neighbore. Being within a 3Gninute commute to work b. Sidewalks and places to take
walks |. High quality public schopisEasy access to the highway Being within an easy walk of other

places and things in the commuriity. An established neighborhood with older homes and mature trees

i. Livingm a community with people at all stages of lifeingle adults, families with children and older
peoplej . Living in a pldéaingalasge hossg hiving in a domnounity witha a | |
mix of people from various racial and ethnedgroundsh. Living in a community with a mix of people

from various income levelp. Being able to buy as large a house as youadriving in a community with a
mix of diferent types of housing singlefamily detached houses, townhouses, apartnmserdand
condominiumsk . Living in a pl ace Anelwaeighbsrhoadwith récentlyd@in t e r

homes
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As noted, walkability is important to many in deciding where

Page2l

to live. More than thueeters

of the public (77%) consider havingeivalks and places to take walks important and two

thirds (66%) place importance on being able to walk to places in their community. Americans
are particularly interested in being within an easy walk of grocery stores (75%, important),
pharmacies (65%}ospitals (61%), restaurants (60%), and cultural resources like libraries or

theaters (59%). At least half of the public also considers bei
doctors of fices (55%), and

ng able to walk to schools (55%),
publ i cgwhareacm s port a

live. Walking to recreational facilities (47%), places of worship (47%), or public transportation

by rail (42%g@re slightly less important.

Importance of Walkability

® Very important

Grocery store
Pharmacy
Hospital
Restaurants
Cultural resources
Schools
Doctors' offices

Public transportation by bus

Recreational facilities A%

Place of worship

Public transportation by rail

41%
36%
42%
42%
29%
36%
29%
35%
30%

28%  42%

40%

Somewhat important

75%
65%
61%
60%
59%
55%

55%

50%
47%

47%

20%

0% 40% 6

0%

80%

100%

Q18. In deciding where to live, indicate how important it would be to tgolave each of the following

within an easy walk: very important, somewhat important, not very important, or not at all important.
(RANDOMIZE) b. Grocery store; c. Pharmacy or drug store; g. A hospital; i. Restaurants; e. Cultural resources
like libraris or t heaters; a. School s; d. Doctor s’ of fices;
transportation by bus; f. Recreational facilities like swimming, golf, or tennis; j. Church, synagogue, or other
place of worship; h_b. (SPLIT SAMPLE B, n=1,060) Paridjoartation by rail

" oy I
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C.Making Choices

Often, making decisions on housimgeans making tradeoftsdo you pay more for a shorter

commute? Choose a smaller house in a better neighborhood? This section asks people to

make those kinds of decisionstarms of what kind of community is most appealing. We find

that, while walkability is seen as a positive attribute, distance from rimghis more important

to many;although a shorter commute can entice some to give up larger lot sk@sajority of

Americans prefesa“® s mar t cgonomwtnhi’ty over a more ;typical
although a sizeable segment prefers the latter and there are variations in opinion across several
demographic and attitudinal lines.

1. Sprawl ersus Smart Growth

When aged to choose between twdifferent community descriptions, a majority (56%) sefect

the description of a typical “smart growth” ¢
and businesses, more sidewalks and public transportation, but less parking. A sizeable minority
(43%)seledtt he description of a ithblrgertoasingspaegdr awl ” ¢ @

farther apart, no sidewalks and little public transportation, but ample parking. A full
description of each community is below (Community A: Sprawl; Community B: Smart growth).

CommunityA CommunityB
There areonly sinde-family houseson There is anix of singlefamily detached
large lots houses, townhouses, apartmennd

condominiums on various sized lots

There areno sidewalks Almost all of the streets haw&dewalks
Places such as shopping, restaurants, a Places such as shopping, restaurants, a
library, and a school are withenfew miles library, and a school are withenfew blocks
of your home and yohave to drivemost of your home and you cagither walk or
places drive

There is enough parking when you drive t

O

Parking idimited when you decide to drive

local storesrestaurants and other places to local stores, restaurantand other

places
Public transportation, such as bus, subwaly, Public transportation, such as bus, subwaly,
light rail, or commuter rail, idistant or light rail, or commuter rail, inearby
unavailable
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The most attractive element of the smart growth commurifidy those who select iis the fact
that amenities such as restaurants, stores, schools, and libraries are within a few blocks (60%).

Slightly more than one in ten is primarily attracted by each of the following:

A There is a mix of singfamily detached houses, townhouses, #paents, and
condominiums on various sized lots (16%);

A Almost all of the streets have sidewalks (11%); and

A Public transportation, such as bus, subway, light rail, or commuter rail, is nearby (11%).

A largemajority of those who selected the sprawl commiyrilo so because of the singlemily
homes on large lots (70%). Fewer are attracted by the fact ta@eg such as shopping,
restaurants, a library, and a scHaoe within a few miles diome and you have to drive to
mostplace$16%) or that there isnough parking when you drive to local stores, restaurants
and other place$9%).

When asked to choose the most appealing aspect of the community theyotlgklect, there

are slightly different results. Smagtowth selectors are most attracted to tHact that there is
ample parking in the sprawl community (3796)lowed by singldamily homes on large lots
(32%). Nearly two in ten (17%) select the fact that places like shopping, restaurants, schools,
and libraries are within a few miles. Sprawles¢ors are most attracted to the fact that
shopping, restaurants, schools, and libraries are within a few blocks (40%), followed by
sidewalks (27%), nearby public transportation (14%), and a mix of housing types (14%).
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Most Attractive Aspects oCommunity Descriptions

B Smart growth selector = Sprawl selector

Aspects of Communit{d

Places within a few blocks, can walRT. 60%

40%

. _ .
Mix of housing types 11460/?

: B 11%
Sidewalks 7%

- - B 11%
Public transportation near 14%

Aspects of Community
Single-family homes on large lotSE—-_32%

70%

Places within a few miles, must driv_ 11g;’//g

Ample parking % 37%

0% 20% 40% 60% 80% 100%

Q14. Look at the community you selected and choose the ONE most appealing characteristic of that
community for youQ15. Looking at the community you did NOT select, choos®ite most appealing
characteristic of that community you would like to have from that list? (Selected Commuymit923;
Selected Community,[B=1,138)

Those who do not select the sprawl community are most turned off by the lack of sidewalks
(30%), theimited availability of public transportation (25%), and the fact that they would need
to drive to places like stores, restaurants, schools, and libré22%) One in ten finds having
only singlefamily homes on large lots (12%) and having ample pa(@¥g unappealing.

Those who do not select the smagtowth community are primarily dissuaded by the lack of
parking (36%) and the mix of housing types rather than only sfagidy homes (28%).
Relatively few find the following most unappealing:

A Placessuch as shopping, restaurants, a library, and a school are within a few blocks of
your home and you can either walk or dri{@2%);

A Public transportation, such as bus, subway, light rail, or commuter rail, is ne@y;(1
and

A Almost all of the streetbave sidewalks (9%).
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Least Appealing Aspects of Community Descriptions

Aspects of Community A
No sidewalks [ NG 30%
Public transportation unavailablcji I 25%
Places within a few miles, must drivEil 22%
Single-family homes on large lot§jjJ] 12%
Parking available JJJj 9%
Aspects of Communit

Limited parking 36%
Mix of housing types 28%
Places within a few blocks, can walk 12%
Public transportation nearby 12%
Sidewalks 9%

0% 20% 40% 60% 80% 100%

Q16. Looking at the community you did NOT select, choose the ONE LEAST appealing characteristic of that
community?(SelectedCommunity An=923; Selected Community B8=1,138)

AThere were no sidewalks where | lived so there were no people out and about. It
didn’t have that c-eQutersuburbagnef eel t hat | | ik

When they hawse't hbwt ‘tnmeyeddon’t have enougt
causes a mess- Urban/inner suburban wonta ~#

N
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2. Space grsus Driving

Now looking at specific tradeoffsapt research has shown that the most important factors in
deciding where to live are space and convenience. This research sought to discover how
walkability compares witlother priorities.

A majority of Americans (58%) finds communities with storesahdr businesses within an

easy walk appealing. Four in ten (40%) would prefer a community with houses only, even if
driving is necessary to get most places.

Mix of Housing and Businesses versus Housing Only
Mix of housing and businesse
. 58%
within an easy walk

Houses only, drive to businesses 40%

0% 20% 40% 60% 80% 100%

Q10. Community A: The neighborhood hasia of houses and stores and other businesses that are easy to
walk to; orCommunity B: The neighborhood has houses only and you have to drive to stores and other
businesses

\
£ \You have so many amenities, restaurants, shops, friends nearby, culture.
¢ Urban/inner suburbanvoman ~

While we see that walkability is generally viewssh positive aspect of a community, we also

see that space from neighbors often trumps desires faratkable neighborhoodMajorities of
Americans would prefer to live in an area with houses built on larger lots, even if it means they
would have to drive to schools, stores, and restaurants (61%) or parks, playgrounds, and
recreation areas (56%). Faarten Americans would choose smaller lots if it meant being able

to walk to these community features. Being able to walk to parks, playgrounds, and recreation
areas (43%holds $ightly more sway than being able to walk to schools, stores, and restaurant
(37%).As we saw with Americans’ priorities for
on sidewalks and having places to take walks (77%, important), than on being within walking
distance of specific places (66%).
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While this may seem to contdéct results of the community description question detailed on
page22, subtle differences in the question wording can explain the results. In the description
of the “smart growth” community, there are
not mentioned in this specific question on walkability versus lot size, such as proximity to public
transportation. Also, the community description question (Q13) says that there were different
types of housing on various sized lots, rather than justlEmbts as described in the more

specific question (Q8).

Space versus Walkability

Larger lots, drive to schools, stores
g
restaurants

Smaller lots, walk to schools, stores;
37%
restaurants

Larger lots, drive to parks, _ 560
playgrounds, recreation area 0

Smaller lots, walk to parks, 43%
playgrounds, recreation areas 0

0% 20% 40% 60% 80% 100%

Q8a. (SPLIT SAMPLE A, n=1,026) Community A: Houses are built far apart on larger lots and you have to
drive to get to schools, stores and restaurantsCammunity B: Houses are built close together on smaller
lots and it is easy to walk &rhools, stores and restauran@8b. (SPLIT SAMPLE B, n=1,045) Community A:
Houses are built far apart on larger lots and you have to drive to get to parks, playgramdd®creation

areas, orCommunity B: Houses are built close together on smaller lots and it is easy to walk to parks,
playgrounds, and recreaticareas

N\

neighbors and me¢ Urban/innersuburban man

| m at the stage where | |l i ke gardening.

really like a plee that has that kind of space. Urban/inner suburbamvoman ”\

While most Americans would not give up a larger lot to avordmy to places in their

community, they would sacrifice lot and house size to shorten their commute. Six in ten (59%)
would prefer a community with smaller houses on smaller lots if their commute was 20 minutes
or less. Four in ten (39%) would prefdagger house on a larger lot, even if their commute

was 40 minutes or more.
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Space versus Commute Time

Larger houses and lots, long

commute

Smaller houses and lots, shorter
commute

59%

0% 20% 40% 60% 80% 100%

Q9. Community A: Houses are smaller on smaller lots, and you would have a shorter commute to work, 20
minutes or less; or Community B: Houseslarger on larger lots, and you would have a longer commute to
work, 40 minutes or more.

nQuallty of life is convenience for me. Being able to walk to public transportation
means | spend less time commuting. We could have a bigger house soneewher
el se, but it WouchUrbantinnebseburkAaonnanKi t for me.

3. Houseversus neighborhood
Facing limited resources, many horbeyers need to decide between getting into a good

neighborhoodandhaving a larger home. For most Americans, neighborhood is the clear

winner with more than seven times as many choosing a good neighborhood (88%) over a larger
home (12%).

Size of House versus Neighborhood

Size of houseI 12%

0% 20% 40% 60% 80% 100%

Q7. Which is more important to you deciding where to live: (ROTATE) The size of a house; The
neighborhood
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Ame r i ¢ a nsdor detdabeq sirglefamily house®vershadowdesires for walkable
communities and short commute timesSix in ten (59%) would accept a longer commute and
having to drive to live in a detached, singgenily home. Four in ten (38%) would consider
living in a townhouse or apartment if it would mean a shorter commute and more walkable
community. This is sizeable segment of the populatiaelecting the shorter commute time,
considering 80% of the country would normally prefer to live in a sifagtely, detached home.

Singlefamily Detached House versus Walkability and Commute Time

Single-family; longer commute 599
drive to shops, restaurants 0

Apartment, townhouse; shorter
commute; walk to shops, 38%
restaurants

0% 20% 40% 60% 80% 100%
Q11. Community A: Owor rent an apartment or townhouse, and have an easy walk to shops and
restaurants and have a shorter commute to work; or

Community B: Own or rent a detached, sinfemily house, and have to drive to shops and restaurants and
have a longer commute to wk

4. Demographic distinctions

Community preference is shaped by a number of demographic and attitudinal factors.

In this analysis, weegmentthe public based onesponses to the community choice questidns.
Those that select the more typical sprawl community in at least four of the five community
choice questions are in the sprawl group. Those who select the typical smart growth
community in at least four of the five community choice questions are inmertsgrowth
community. Those who are more evenly split between the two options are in the middle
group.(Detailed description can be found in the methods section).

Overal] one-third of the public (34%) falls into the sprawl grouphe followingpeopleare

more likely to prefer sprawtlype communities, with more space between houses, but less
walkability:

A People in their 48 (44%);
A Men over 40 (41%);
A Those living in the Inland South region (44%);

1Q811 and Q13.
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>\

Those who already live in similar communities (4hétisingonly suburb; 52%, small
town or rural area);

Those who are @arried (44%);

Recent hombuyers (41%);

Republicans (47%); and

Conservatives (43%).

> > D

Another third (35%) are in the smart growth group. The following people are more likely to
prefer a sma growth-type community, with a variety dfousing typessmaller lot sizes, and
more walkability:

People under 30 (43%);

Women under 40 (40%);

Those living in the Midwest region (40%);
African Americans (42%);

Those with posggraduate education (46%);

Those earning less than $25,000 annually (41%);
Renters (45%);

Those who already live in similar communiti&%, city; 41%,suburb with mix of
housing and businessgs

Singles (45%);

Democrats (45%); and

Liberals (48%)).

v v D D D

> I

The remaining third (31%) fallstd a middle category This groupinds some aspects of sprawl
communities appealing primarily more space from neighbofsbut also prefers some aspects
of the smart growth communities like walkability and shorter commutes. The following
people are more likely than others to fall nthe middle group:

A People in their 38 (37%)and
A Men under 40 (38%).

Latinos, prospective homebuyers, and people with kids in the household are split across the
three segments.
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D.Making Changes

Americans recognize several areas in which their communities need help. Nearly half say their
communities do not have enough public transportation or housing for people with low income.
Many say their communities also lack featuresttivauld make them more pleasant like places

to bike, walk, or exercise. A majority prioritizes government making improveneetgsting
communities, such as adding parks and sidewatksy supporting new developments.

Investing in better public trangptation is seen as the answer to traffic congestion.

1. Problems in current community

In considering their current communities, Americans identify several unmet needs. Pluralities
believe that their communities lack adequate public transportation (5b%little) and low
income housing (47%).

Americansvho are most likely tadentify a lack of public transportation in their communities
includethose wha

A Livein the South (too little: 56%, South Atlantic; 63%, Inland South);
A Havehigher levels of education (55%, college graduates; 56%, post graduates); and
A Live in suburbs with housing only (58%) or small towns and rural areas (59%).

Americans who are most likely to identify a lack of housing for those with low ircmtlede:

Women over 40 (53%);

African Americans (65%) and Latino3%®;

Those with a high school degree or less (58%);

Those with lower levels of income (67%, less than $25,000; 56%, $ZH)0WID);
Renters (60%);

Those who are not currently married (53%, sing§l&o, divorced, separated, or
widowed); and

Democrats (57%) and liberals (53%).

v > > D D

>\

Other needgelated to exercise or recreation in the commurnétye less glaring, although more
than one-third believestheir communities lack enough of the following:

Shops orestaurants within an easy walk (46%);
Places to bik¢45%)

Housing for moderate incomes (42%);

Places to walk or exercise for f(#1%)
Sidewalkg40%); and

Parks and playgrounds (36%).

Iy I >
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Large segments also believe that there are not enodmgips or restaurants within an easy walk
(46%, too little)or housing for people with moderate incomes (42%)

Smaller numbers believe that their communitiask enough of the following, andajorities
believe that their communities either have the rigirnount or too much of each:

New stores and offices being buit8%, right amount; 20%, too much)
Large discount or warehouse stor@8%; 12%)

New houses and apartments being b82%; 23%)yand

Housing for people with high incomés7%; 37%).

> >

Since the 2004 survey, Americans have become slightly more concerned about a lack of new
construction, both in housing (too little: 23%, 2011; 15%, 2004) and businesses (31%; 23%).
Americans have also become somewhat more likely to see a lack of dismonatehouse

stores in their communities (28%, 2011; 19%, 2004).
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Community Needs

% sayingoo little in their current community
m 2011 = 2004

Public transportation I 51%

46%

Housing for low incomes NN /7%

49%

Shops or restaurants within eas{i  NEGEGEG 46%

walk of home 42%

Places to bike I 45%

46%

Housing for moderate income I 42%

39%

. 0,
Places to walk or exerC|s_ 41%

40%

36%

Parks and playgrounds_ 36%

37%

New stores and offices being buil_23§(’)1%

Large discount/warehouse store_19 0/38%

New houses and apartmentSJi 23%
being built 15%

%

Housing for high incomes-So/lo0

0% 20% 40% 60% 80% 100%

Q3. Do you think there is too much, too little, or the right amount of each of the following in the area close

to whereyou live: (RANDOMIZE)Public transportation withinan easywélkk 004 wor di ng “ ... wi thin
wal ki ng ;d. Heusing forcpedplg with low incomes Shops or restaurants within an easy walk of

your housef. Places to bikeh. Housing for people witmoderate incomegse. Places to walk or exercise for

fun; b. Sidewalksd. Parks and playgroungds New stores and offices being bulltLarge discount or

warehouse storek. New houses and apartments being builHousing for people with highcomes
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2. Policies

A majority of Americans (57%) believes that
making improvements to existing communities, suchvih sidewalks and parks. Nearly a

third (32%) would like state government to petsources in developing within existing
communities. Fewer than one in ten (7%) would have state government support development
in the countryside.

Majorities of all subgroups analyzed prioritize improving existing communities. Those most
likely to doso include:

A Those with high levels of education (62%, college graduate; 68%, post graduate);
A Those earning more than $100,000 annually (62%);

A Those living in suburban areas with housing only (64%);

A Those with schoehged children in the household (63%)da

A Democrats (63%) and liberals (64%).

Funding Priorities for State Government

m Strongly Somewhat
Improvements in existing
communities 39% 57%

New development in existing
communities

e 23%  32%

New development in th 0
countryside %IE% %

0% 20% 40% 60% 80% 100%

Q20. Which of the following should receive funding priority from the state governni8E.ECT ONLY ONE:
ROTATE ANSWERS) Improvements in existing communities, sigdgwasks and parks; New development
in existing communities; New development in the countryside. Do you feel that way strongly or somewhat?

There has been little change in attitudes toward reducing traffic congestion over the last
seven years. Half of the public (50%) still believes that the best answer is to invest in
better public transportation. Three in ten (30%) favor developing comti@snivhere

fewer people need to drive as much. Two in ten (18%1)ld invest in building more

roads.
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Reducing Traffic Congestion

0,
Improve public transportation I 506

50%
Develop communities that || N 30%
require less driving 31%

- B 138%
Build new roads 18%

m 2011
2004

0% 20% 40% 60% 80% 100%

Q19. Which of the following proposals is the best long term solution to reducing traffic in your state:
ROTATBUuiIld newroads Improve public transportation, such as trains, buses and lightDailelop
communities where more people do not have to drive long distances to work or shop
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E KeyAudiences

This chapter deals with the community preferences of several keypgrolihese groups are of
interest either because they are more likely than others to having changing housing needs in
the near future, or because they are significantly different from the overall populatibaese
groups are not mutually exclusive.

1. Prospective buyers

We define prospective buyers as those who say they plan to buy a home in the next three
years. Two in ten Americans (20%) plan to buy in the near future, down from 28% in 2004.
Those who are most likely to consider buying a new hontleamext three years include:

Those under 40 (189,29% 30-39, 35%);

African Americans (32%) and Latinos (27%);
Renters (34%);

Those currently living in a city (28%); and

Those with children under 18 in the house (28%).

> > >

Prospective buyerglace ahigher priority on having high quality public schools than other
considerations

High quality schools (52%ery importanj;

Privacy from neighbors (46%b)

Being within a 3@ninute commute to work (36%)
Sidewalks and places to walk (33%)d

Being withinan easy walk of places (25%)

> > >

Prospective buyers are more likely than the overall population to call each of the following a
very important factor in deciding where to live:

High quality schools (very important: 52%, prospective buyers; 44%, overall);
Buying as large a house as can have (19%; 11%);

Having a large house (17%%) and

Living in an area with a mbfpeople from differentacialand ethnicbackground$17%
10%)

> > I >

While a majority (54%) would still choose a smaller hars#ot with a storter commute, they
areless emphatic than the general public in their prefere(iaeger house and lot/longer
commute:45% prospective homebuyeB9% overal).
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Prospective buyers are alscone likely than others to stretctheir budgetto get into their
preferredneighborhood (47%prospective buyers39% overal).

Prospective buyers’ preferences fimororthatoiéhet gr ow
general publid57% smart growth42% spraw).

2. Young families with kids

Young families with kids are defined as married adults under 40 with children under 18 in the
household. They are likely to have changing housing needs because many Americans who have
bought recently or are planning to buy do so because of growing faaniMearly four in ten

young families with kids (37%) plan to purchase a home in the next three years.

Because these families are primarily I ooking
space is especially important to them. Sinfglmily homes, even with more driving required

(73%, young families; 59%verall), are esgcially popular with this group; more so than

apartments or townhouses in communities with mamalkableamenities and shorter

commutes (24%; 38%).

Unlike the overall popalion, which is more likely to prefer a shorter commute, even if they
have to sacrifice space, this group is evenly divided between communities with larger homes
and lots, even if it means a longer commute (48%, young families; 39%, overall) over smaller
homes and lots with a shorter commute (50%; 59%).

Young families with kids araore likely than others to currently livim suburban areas with
housing only (24%,0ung families19% overal) andare especiallyikely topreferthe sprawil
communitywhen asked to choosé€56%;43%)

Like prospective buyers, young families place the most importance, by far, on having high
guality public schools and privacy from neighbors:

High quality school$8% very importanyj;

Privacy from neighbor$ (%)

Being withn a 30minute commute to work (36%)
Sidewalks and places to wa#f6) and

Buying as large a house as can h@véno)

> > D

In addition to schools and privacy, space, or having a larger house, is more important to this
group than to the public as a whole:

A Having a large housedry important:19% young families10% overal); and
A Buying as large a house as can h@7é4 11%)
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To be able to afford a house in a neighborhood that has these preferred features, young
families are more likely than others tarstch their budgets (51%, young families; 39%, overall).

Walkability is less of a priority for young families:

A Sidewalks and places to walk (very important: 22%, young families; 31%, overall);
A Being wihin an easy walk of places (1524%) and
A Established neighborhood witHder homes and mature trees (9%4%)

3. Retirementminded adults

Aging issues, such as a desire to be mesources and family and wanting to downsize, also
appear inopenended responses about reasons for purchasingw home Older adults, who
are at or nearing retirement age often consider changing their living situations, either to
downsize or relocate entirely. We consider retirem@minded adults to be those between 55
and 70 who do not have children under 18heir households.

Retirementminded adults, like older Americans in general, a@erlikely to live in rural area
(23% retirement-minded;16% overal), and more likely to prefdiving in rural area(31%;
22%) Staying withirtheir budget isespecially important, even if they cannot live in their
preferred neighborhood (65%9%)

Retirementminded adults have similar priorities to the overall public, although they care less
about schools than other key groups:

Privacy from neighbors (42%ery importany;

High quality schools (31%0)

Sidewalks and places to walk (28%)

Being within a 3@ninute commute to work (27%and
Easy access to highways (23%)

> D > D>

Along with schools, retiremenninded adults are less concerned about commute times or
having large homes or lots, which can be seen as more of a detriment for those looking to
downsize:

High quality public schoolsdry important:31%,retirement-minded;44% overal);
Being within a 38ninute commute of work (27986%)

As large a house as yoan afford (8%11%) and

Having a large house (4%©%)

> > I I

Similarly to the overall populationetirementminded adults arenore likely to choose the
description of a smart growth community (54%) over the sprawl community (45%).
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4.Young singles

Youngsingles, those who have never married and are under 35, have different priorities and
preferences when it comes to the communities in which they live. Young singles are more likely
to live in B1%,young singles24% overal) and prefer to live i{31% 19%)cities.

Walkability is much more ingstant to members of this group

A Being within an easy walk of places (very important: 32%, young singles; 24%, overall);
and
A Sidewalks and places to take walks (37%; 31%).

While schools and privacy are also mngant to young singles, walkability and reasonable
commute times are nearly as important:

High quality schools (44%, very important);
Privacy from neighbors (43%);

Being within a 36ninute commute to work (39%);
Sidewalks and places to walk (37%); and

Being within an easy walk of places (32%).

> > > D

Young singleare especially likely to prefer a neighborhood with a mix of houses and businesses
(73%) over an area with housing only (25%), and they aeeobthe few groups analyzed that
would prefer an apartrant or townhouse within an easy walk of places (56%) over a single
family home that requires more driving (39%\learly seven in ten young singles (68%) choose
the smart growth community over the sprawl community (31%).

5. AfricanrAmerican families

AfricanAmerican familiesthose with children under 18 in the household, also prefer smart
growth, walkable communities (68%, AfricAmerican families; 56%, overallJhese families
are more likely than others to live in citi€38%, 24%and more like} to preferliving incities
(30%, 19%) or suburlgth a mix of housing and businesg88%, 28%)Four in ten African
American families (43%) plans to buy in the near future.

Unlike the general publjevhich prefers more space between houses, Afrigamerican families
are eenly split betweerpreferringlarger lotsand having to drive to places like restaurants and
parks(48%) angmaller lots within areasy walko places in the neighborhoo@8%) Seven in
ten AfricanAmerican families prefer neighbwoods witha mix of houseandbusinesses (72%)
overneighborhoods withhousing only (26%)
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AfricanAmerican families have similar priorities to other Americans when considering a
community, with the addition of racial diversity:

High quality school&6% very importanj;

Privacy from neighbors (55%)

Living in a community with a mix of races and ethnicities (37%)
Sidewalks and places to walk (34%)d

Being within a 3@ninute commute to work (29%)

I >

AfricanAmerican families are more interestéldan others in diversity of both race and life
stage:

High quality schools (86,AfricanrAmerican families44% overal);
Living in a community with racial diversity (37P8%)

Living in a community with people at all stages of life (228%6) and
Newneighborhoodwith recently built homes (12%26)

>y > >

While these community features are important to AfrieAmerican families, so is staying
within their budget for housing. More than twihirds would prefer to stay within their budget
even if it means thg could not live in thir preferred neighborhood (68%9%).

6. Latino families

Latinofamiliesare more likely than others to live gities (36%l.atino families24% overal) or
suburbswith a mix of housing and businesg82% 26%) and are more likely to prefer city
living (33%, 19%) As such, seven in ten Latino families prefer communities with a mix of
houses andusinesses (68%) oveommunities withhousing only (30%)Latino families are
more likely than the general publio tonsider buyig in the next three years (41%(%).

While Latino families are similar to Africémerican families in many wayhere are some
differences. Latinos are more willing than other Ameridanstretchtheir housingoudgetto

get into a beter neighborhood (47%.,atino families39% overal). Unlike AfricarAmerican
families, Latino families are no more likely than others to call living in an area with a mix of
people from different racial and ethnic backgrounds very important (11&6nofamilies;10%
overall).

The most important community elements for Latino families are similar to other families,
although they are also more interested in being able to walk to places in their communities:
A High quality schools (64%ery importany;
A Privacy from neighbors (55%)
A Being within a 3@ninute commute to work (35%)
A Sidewalks and places to walk (35%)d
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A Being within an easy walk of places (28%)

In addition to schools and privacy, Latinos are somewhat more interested than other Americans
in having larger, newly built homes:

High quality public schoolsdry important:64%,Latino families44% overal);

Privacy from neighbors (55%5%)

Having a large house (23%0%)

Buying as large a house as possible (22%)

Livinginaplace hat ' s at t he; ;7and er of it all (15%
New neighborhood with recently built homes (12886)

v v > D

Nearly six in ten Latino families (58%) choose the description of a smart growth community
description over the sprawl community (39%).
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National Survey

The questionnaire used in this study was designed by BRS in close collaboratithrewith
National Association of RealtSrsvhich offered valuable insights and contributed much to the
thinking that developed the survey questions. Many of the questions were also aste in
2004 surveyand are repeated for tracking changes in public opinion.

The fieldworlfor the survey wasonducted between February 15 and 24, 2011, using a web
enabled panel provided by Knowledge Networks.

Sample

The universe for the study mon-institutionalized adults age 18 and over residing in the United
States. To sample the population, Knowlet\ggworks randomly sampled households from its
KnowledgePanel, a probabilibased web panel designed to be representative of the United
States.

Knowledge Networks has recruited the first online research panel that is representative of the
entire U.S. poplation. Panel members are randomly recruited through probaHiéaged
sampling, and households are provided with access to the Internet and hardware if needed.

Knowledge Networks selects households by using addr@ssd sampling methods; formerly, KN
relied an randomdigit dialing (RDD)Once households are recruited for the panel, they are
contacted by email for survey taking or panelists visit their online member page for survey taking
(instead of being contacted by phone or postal malil).

A totd of 2,071questionnaires were completedAll sample surveys are subject to possible
sampling error; that is, the results may differ from those that would be obtained if the entire
population under study were interviewed. The margin of sampling erra gampte of this sizas
plus or minu.2 percentage points at the 95% level of confidence. This means that in 95 out of
100 samples of this size the results obtained in the sample would fall in a rang@ pétcentage
points of what would have beearbtained if evenadult in the U.Shad been interviewed. The
sampling error is larger for smaller groups within the sample.

Data Analysis

The data have been weighted bgnder, age, race, region, metropolitan status, and Internet

accesso match thedemographics to the proper proportion in the current populatiortios

United States according the U.S. CensusBureau The f ol |l owing table ent
Composition” shows the weighted and unwei ghte
text refer to the weighted data.
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Community preference grouping

Tosegment the population inteommunity preference groups we constructed a scale using the
following forced-choice questions on community preference

A Imagine for a moment that you are moving to another community. These questions are
about the kind of community you would like to live in. Please select the community
where you would prefer to live:

A Q8. (SPLIT SAMPLE) Community A: Houses are built fapagarger lots and
you have to drive to get to (schools, stores and restaurants/parks, playgrounds,
and recreation areas), or
Community B: Houses are built close together on smaller lots and it is easy to
walk to (schools, stores and restaurants/panidsygrounds, and recreation
areas).

A Q9. Community A: Houses are smaller on smaller lots, and you would have a
shorter commute to work, 20 minutes or less; or
Community B: Houses are larger on larger lots, and you would have a longer
commute to work, 40ninutes or more.

A Q10. Community A: The neighborhood has a mix of houses and stores and other
businesses that are easy to walk to; or
Community B: The neighborhood has houses only and you have to drive to stores
and other businesses

A Ql1. Community A: Owor rent an apartment or townhouse, and have an easy
walk to shops and restaurants and have a shorter commute to work; or
Community B: Own or rent a detached, sinfgdenily house, and have to drive to
shops and restaurants and have a longer commute takwor

A Q13- Choosing between the two community descriptions.

Il f respondemtrowdgd&averiesmpamts es questions (@Q8:B,Q8:A, f i ve
Q10: A, Q11: A, Q13: Bethwere classified in the smagtowth group. If respondents gave

“ s p r raspdnses to four or five of these questions (Q8: A, Q9: B, Q10: B, Q11: B, Q13: A) they
were classified in the sprawl group. All others fell into the middle category.
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Description of Banner Points

Most of the banner points in the tables aselfevident; however, a few points should be
noted:

Region

Regionzonsist of the followingtates

Northeast Midwest South Atlantic Inland South West
Connecticut lllinois Delaware Alabama Alaska
Maine Indiana District of Columbia Arkansas Arizona
Massachusetts lowa Florida Kentucky California
New Hampshire Kansas Georgia Louisiana Colorado
New Jersey Michigan Maryland Mississippi Hawaii
New York Minnesota North Carolina Oklahoma Idaho
Pennsylvania Missouri South Carolina Tennessee Montana
Rhode Island Nebraska Virginia Texas Nevada
Vermont North Dakota West Virginia New Mexico
Ohio Oregon
South Dakota Utah
Wisconsin Washington
Wyoming
Income

Income ranges are based on household income
Reading this report

Inreading the report, tables and graphs in the text highlight selected survey findings and are
expressed in percentages. The base for each table is all respondei37(f)=unless otherwise

noted. In reading these data, when the percent sign (%) appedredbp of a column, the

numbers add vertically; when % appears at the left of a row, the numbers add horizontally. An
asterisk (*) indicates less than 1%; a double hyphgnndicates zero. Due to rounding,

omi ssion of “don’ t réspoonses,gercentageseniayasiceto moremrlesot her
than 100%.
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Quality of Life in Community

Q1. Thinking about the community in which you live, do you think the qualitfe has gotten
better, gotten worse, or stayed the same in the past three years?

Gotten better Gotten worse Stayed the same
Total 12% 35 53
Men 11% 35 54
Women 13% 35 52
18-29 16% 31 52
30-39 13% 28 59
40-49 12% 33 55
5059 8% 40 52
60+ 11% 39 50
Men <40 13% 31 55
Men 40+ 9% 38 53
Women <40 16% 29 55
Women 40+ 11% 38 51
Northeast 9% 31 59
Midwest 8% 37 54
South Atlantic 12% 38 50
Inland South 13% 33 54
West 16% 35 49
White 9% 36 54
Black 13% 32 54
Latino 20% 34 46
High school or less 11% 37 52
Some college 11% 39 49
College 13% 30 57
Postgrad+ 13% 25 62
<$25,000 11% 39 49
$25,000$50,000 11% 39 50
$50,000%$75,000 11% 35 54
$75,000$100,000 12% 29 58
$100,000+ 13% 30 57
Own 11% 34 54
Rent 13% 36 51
City 16% 37 47
Suburban-mixed 12% 35 52
Suburban-housing 10% 30 59
Small town/rural 9% 36 55
Married 12% 34 54
Single 12% 32 55
Div./Sep./Widowed 10% 42 48
Kids under 18 14% 34 51
Recent homebuyer 19% 23 58
Prospective homebuyer 17% 33 50
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Issues Facing the State

Q2. Here are some issues [state] will be facing over the next few years. For each one please indicate how nr
priority it should be for your state to address: Should itdmeextremely high priority, a high priority, a middle
priority, a low priority, or an extremely low priority for your state government? (RANDOMIZE) i. Attracting
businesses and creating jobs; d. Improving public education; c. Lowering the crime rateravirignthe health
care system; b. Cutting state government spending

&l @Ay3 aSE® Business+jobs Public ed. Crime rate Healthcare D2 Qi &
Total 84% 74% 69% 67% 67%
Men 83% 69% 64% 61% 64%
Women 84% T7% 74% 71% 69%
1829 75% 70% 61% 61% 54%
30-39 81% 74% 61% 63% 57%
40-49 87% 75% 69% 67% 73%
50-59 85% 74% 73% 69% 70%
60+ 89% 74% 79% 71% 77%
Men <40 78% 68% 57% 57% 55%
Men 40+ 86% 70% 69% 64% 69%
Women <40 7% 75% 65% 67% 56%
Women 40+ 88% 79% 79% 73% 7%
Northeast 84% 71% 69% 68% 71%
Midwest 87% 70% 66% 64% 68%
South Atlantic 83% 75% 72% 71% 65%
Inland South 84% 79% 73% 2% 62%
West 81% 74% 66% 59% 66%
White 85% 2% 66% 64% 70%
Black 83% 79% 78% 79% 63%
Latino 79% 76% 75% 75% 55%
High school or less 82% 70% 73% 71% 68%
Some college 85% 75% 71% 64% 68%
College 83% 75% 65% 60% 67%
Postgrad+ 86% 82% 54% 61% 57%
<$25,000 84% 71% 73% 2% 67%
$25,000$50,000 81% 2% 71% 70% 62%
$50,000%75,000 87% 2% 71% 67% 74%
$75,000$100,000 83% 76% 66% 60% 66%
$100,000+ 84% 76% 63% 60% 66%
Own 85% 73% 68% 65% 69%
Rent 81% 75% 71% 70% 62%
City 82% 75% 70% 71% 60%
Suburban-mixed 84% 76% 74% 66% 71%
Suburban-housing 85% 74% 68% 64% 70%
Small town/rural 85% 71% 66% 66% 68%
Married 85% 74% 70% 64% 68%
Single 79% 71% 64% 67% 59%
Div./Sep./Widowed 89% 76% 77% 71% 76%
Kids under 18 81% 7% 67% 65% 64%
Recent homebuyer 84% 76% 69% 65% 67%
Prospective homebuyer 83% 75% 72% 67% 61%
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Issues Facing the State (cont.)

Q2. Here are some issues [state] will be facing over the next few years. For each one please indicate how muc
priority it should be for your state to address: Should it be an extremelygrighity, a high priority, a middle priority,
a low priority, or an extremely low priority for your state government? (RANDOMIZE) e. Protecting the environ
f. Preserving farms and open spaces from development; I. Improving the availability of bféohdaising; k. Having
housing for people with moderate and low incomes; m. Reducing traffic congestion

alreAy3 aSEo Environment Openspaces Afford. houses Lowdinc. houses Congestion

Total 55% 53% 51% 46% 40%
Men 50% 49% 45% 41% 39%
Women 59% 57% 57% 52% 42%
18-29 54% 42% 52% 47% 38%
30-39 50% 51% 47% 44% 36%
40-49 52% 54% 50% 45% 42%
5059 60% 58% 50% 47% 42%
60+ 56% 59% 53% 49% 45%
Men <40 49% 44% 47% 43% 34%
Men 40+ 50% 52% 43% 40% 42%
Women<40 56% 48% 53% 49% 40%
Women 40+ 61% 62% 60% 54% 44%
Northeast 57% 55% 54% 45% 41%
Midwest 50% 51% 49% 46% 25%
South Atlantic 57% 55% 55% 48% 51%
Inland South 57% 56% 52% 49% 45%
West 53% 49% 47% 45% 42%
White 50% 52% 46% 41% 38%
Black 65% 53% 70% 72% 49%
Latino 64% 53% 57% 55% 43%
High school or less 57% 54% 58% 55% 41%
Some college 53% 55% 50% 47% 40%
College 51% 48% 40% 33% 40%
Postgrad+ 56% 51% 41% 36% 39%
<$25,000 62% 56% 67% 65% 38%
$25,000$50,000 52% 56% 55% 52% 42%
$50,000%$75,000 56% 55% 48% 41% 40%
$75,000$100,000 52% 54% 47% 46% 35%
$100,000+ 51% 44% 36% 30% 45%
Own 53% 54% 45% 40% 41%
Rent 61% 51% 66% 63% 40%
City 60% 50% 59% 56% 45%
Suburban-mixed 58% 50% 51% 46% 49%
Suburban-housing 50% 50% 42% 36% 41%
Small town/rural 52% 60% 52% 47% 30%
Married 51% 53% 43% 37% 40%
Single 57% 49% 56% 56% 38%
Div./Sep./Widowed 61% 59% 63% 57% 45%
Kids under 18 53% 48% 51% 47% 36%
Recent homebuyer 55% 59% 46% 40% 43%
Prospective homebuyer 55% 51% 57% 50% 44%
I
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Issues Facing the State (cont.)

Q2. Here are some issues [state] will be facing over the next few years. For each one please indicate how n
priority it should be for your state taddress: Should it be an extremely high priority, a high priority, a middle
priority, a low priority, or an extremely low priority for your state government? (RANDOMIZE) h. Revitalizing
n. Providing convenient alternatives to driving, such as wwglkbiking, and public transportation; g. Revitalizing
older suburbs; j. Creating new development outside the cities

alke@Ay3 aSEo Revitalizing cities Driving alternatives Suburbs New development
Total 39% 38% 26% 24%
Men 36% 35% 20% 21%
Women 40% 42% 30% 27%
1829 38% 44% 26% 22%
30-39 39% 37% 22% 28%
40-49 38% 35% 29% 23%
5059 37% 40% 23% 22%
60+ 39% 35% 26% 27%
Men <40 39% 39% 21% 23%
Men 40+ 35% 33% 19% 20%
Women <40 38% 43% 27% 26%
Women 40+ 41% 41% 32% 28%
Northeast 40% 40% 28% 26%
Midwest 36% 34% 24% 22%
South Atlantic 40% 43% 26% 28%
Inland South 39% 38% 30% 31%
West 36% 38% 21% 18%
White 33% 35% 21% 21%
Black 60% 47% 44% 37%
Latino 41% 41% 31% 30%
High school ofess 39% 35% 27% 26%
Some college 38% 37% 27% 28%
College 36% 41% 21% 18%
Postgrad+ 38% 51% 21% 20%
<$25,000 43% 38% 33% 33%
$25,000$50,000 37% 37% 27% 28%
$50,000%$75,000 36% 38% 24% 20%
$75,000$100,000 37% 36% 20% 24%
$100,000+ 37% 43% 21% 18%
Own 37% 36% 23% 23%
Rent 43% 44% 30% 28%
City 49% 46% 29% 24%
Suburban-mixed 40% 45% 31% 22%
Suburban-housing 34% 37% 21% 20%
Small town/rural 31% 29% 21% 30%
Married 34% 34% 21% 23%
Single 43% 45% 29% 25%
Div./Sep./Widowed 42% 38% 30% 27%
Kids under 18 34% 37% 23% 24%
Recent homebuyer 39% 43% 26% 25%
Prospective homebuyer 45% 44% 29% 30%
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Community Needs

Q3. Do you think there is too much, too little, or the right amount of each@following in the area
close to where you live: (RANDOMIZE) c. Public transportation within an easy walk; g. Housing fo
with low incomes; a. Shops or restaurants within an easy walk of your house; f. Places to bike

PT within walking Lowincome Shops within
aleAay3a aiG22 distance housing walking distance Places to bike
Total 51% 47% 46% 45%
Men 49% 43% 45% 42%
Women 54% 51% 47% 48%
18-29 52% 48% 47% 46%
30-39 54% 42% 48% 52%
4049 53% 47% 45% 47%
5059 48% 49% 45% 46%
60+ 51% 50% 45% 38%
Men <40 51% 42% 47% 48%
Men 40+ 48% 44% 44% 38%
Women <40 54% 48% 47% 50%
Women 40+ 53% 53% 47% 47%
Northeast 45% 47% 42% 45%
Midwest 50% 44% 48% 39%
South Atlantic 56% 49% 48% 55%
Inland South 63% 50% 55% 54%
West 46% 47% 39% 37%
White 52% 43% 47% 40%
Black 48% 65% 51% 61%
Latino 50% 52% 43% 54%
High school or less 49% 58% 46% 48%
Some college 50% 42% 47% 42%
College 55% 36% 48% 42%
Postgrad+ 56% 36% 42% 47%
<$25,000 52% 67% 45% 51%
$25,000$50,000 52% 56% 49% 48%
$50,000%$75,000 53% 39% 44% 41%
$75,000$100,000 54% 36% 45% 39%
$100,000+ 48% 32% 46% 43%
Own 51% 42% 47% 43%
Rent 52% 60% 41% 49%
City 43% 54% 40% 46%
Suburban-mixed 47% 46% 35% 44%
Suburban-housing 58% 35% 60% 47%
Small town/rural 59% 52% 53% 45%
Married 51% 40% 45% 44%
Single 53% 53% 47% 47%
Div./Sep./Widowed 49% 57% 48% 46%
Kids under 18 52% 48% 46% 49%
Recent homebuyer 55% 43% 56% 46%
Prospective homebuyer 52% 47% 47% 56%
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Community Needs (cont.)

Q3. Do you think there is too much, too little, or the right amount of each of the following i
area close to where you live: (RANDOMIZE) h. Housing for people with moderate income:
Places to walk ogxercise for fun; b. Sidewalks; d. Parks and playgrounds

Moderate-income  Places to walk or Parks and
aleAay3a aiG22 housing exercise for fun Sidewalks playgrounds
Total 42% 41% 40% 36%
Men 38% 39% 38% 34%
Women 45% 44% 42% 37%
1829 40% 43% 44% 38%
30-39 45% 44% 42% 37%
40-49 42% 38% 40% 39%
50-59 43% 41% 38% 37%
60+ 40% 39% 37% 31%
Men <40 42% 41% 40% 37%
Men 40+ 36% 37% 37% 33%
Women <40 43% 46% 46% 38%
Women 40+ 47% 42% 40% 37%
Northeast 46% 40% 29% 32%
Midwest 38% 37% 41% 26%
South Atlantic 43% 44% 46% 44%
Inland South 45% 50% 56% 47%
West 38% 37% 31% 34%
White 36% 36% 39% 31%
Black 61% 56% 48% 49%
Latino 51% 54% 44% 49%
High school or less 51% 45% 42% 40%
Some college 39% 40% 38% 32%
College 29% 37% 39% 33%
Postgrad+ 32% 34% 38% 33%
<$25,000 56% 45% 46% 42%
$25,000%$50,000 52% 45% 44% 37%
$50,000%$75,000 36% 40% 34% 37%
$75,000$100,000 31% 37% 34% 29%
$100,000+ 28% 36% 40% 32%
Oown 36% 40% 40% 34%
Rent 56% 44% 39% 39%
City 47% 41% 35% 37%
Suburban-mixed 43% 41% 33% 36%
Suburban-housing 29% 41% 45% 35%
Small town/rural 45% 42% 48% 36%
Married 38% 41% 42% 33%
Single 47% 40% 39% 37%
Div./Sep./Widowed 43% 43% 37% 41%
Kids under8 42% 46% 47% 40%
Recent homebuyer 38% 45% 50% 42%
Prospective homebuyer 48% 48% 45% 43%
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Community Needs (cont.)

Q3. Do you think there is too much, too little, or the right amount of each of the following i
area close to whergou live: (RANDOMIZE) |. New stores and offices being built; I. Large
discount or warehouse stores; k. New houses and apartments being built; i. Housing for p
with high incomes

New stores and  Largediscount or  New houses and Highincome
al@Ay3 aid22 offices being built warehouse stores | LJi Q& 0 S housing
Total 31% 28% 23% 10%
Men 30% 27% 23% 10%
Women 32% 30% 23% 10%
1829 32% 29% 23% 12%
30-39 36% 31% 25% 12%
4049 29% 30% 22% 12%
50-59 28% 26% 25% 7%
60+ 30% 27% 22% 9%
Men <40 34% 30% 24% 14%
Men 40+ 27% 25% 23% 8%
Women <40 34% 30% 23% 10%
Women 40+ 31% 29% 23% 10%
Northeast 29% 24% 19% 10%
Midwest 35% 28% 27% 8%
South Atlantic 29% 29% 19% 11%
Inland South 37% 35% 25% 12%
West 27% 27% 25% 10%
White 29% 22% 21% 7%
Black 43% 47% 35% 22%
Latino 33% 42% 29% 18%
High school or less 37% 39% 28% 13%
Some college 31% 25% 25% 10%
College 24% 18% 15% 6%
Postgrad+ 19% 13% 11% 6%
<$25,000 40% 41% 32% 14%
$25,000$50,000 36% 36% 28% 11%
$50,000$75,000 26% 24% 18% 8%
$75,000$100,000 32% 21% 19% 10%
$100,000+ 21% 16% 16% 8%
Own 29% 25% 19% 9%
Rent 36% 36% 33% 15%
City 32% 28% 23% 13%
Suburban-mixed 22% 22% 19% 8%
Suburban-housing 26% 20% 16% 7%
Small town/rural 41% 40% 32% 12%
Married 30% 26% 20% 9%
Single 32% 30% 25% 13%
Div./Sep./Widowed 32% 31% 29% 9%
Kids under 18 31% 30% 22% 9%
Recent homebuyer 29% 27% 17% 9%
Prospective homebuyer 33% 31% 29% 15%
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Actual Community Type

Q4. Which of the following best describes the place where you live-@iywntown, with a
mix of offices, apartments, and shops; Gityore residential neighborhood; Suburban
neighborhood with a mix of houses, shops, dndinesses; Suburban neighborhood with
houses only; Small town; Rural area

City, City, Mixed Suburban, Small
downtown residential  suburban  houses only town Rural area
Total 5% 19 26 19 14 16
Men 6% 22 25 18 13 17
Women 4% 17 26 20 15 16
1829 11% 22 24 16 11 14
30-39 6% 18 27 21 14 13
40-49 2% 19 26 23 13 17
50-59 3% 20 24 19 16 18
60+ 2% 19 28 16 16 20
Men <40 10% 22 26 17 10 14
Men 40+ 3% 22 24 18 14 18
Women <40 8% 18 25 20 15 12
Women 40+ 2% 17 27 19 16 19
Northeast 8% 16 32 18 14 12
Midwest 4% 22 20 18 18 18
South Atlantic 6% 16 25 24 10 18
Inland South 3% 21 16 17 18 25
West 4% 23 33 17 11 11
White 2% 17 24 21 15 20
Black 12% 28 24 14 9 11
Latino 9% 25 30 12 16 6
High school or less 5% 22 23 13 16 20
Some college 6% 19 28 17 13 17
College 5% 19 26 29 10 11
Postgrad+ 2% 13 30 31 14 8
<$25,000 9% 28 20 8 16 18
$25,000$50,000 5% 20 24 13 17 19
$50,000%$75,000 4% 17 28 17 16 17
$75,000%$100,000 4% 13 25 28 14 15
$100,000+ 2% 16 31 30 7 12
Own 2% 17 24 24 14 20
Rent 14% 27 30 7 15 7
Married 2% 14 27 23 15 19
Single 9% 25 25 16 11 13
Div./Sep./Widowed 6% 23 24 13 18 16
Kids under 18 4% 19 24 22 15 14
Recenthomebuyer 1% 19 24 27 11 19
Prospective homebuyer 10% 25 26 16 14 10
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Preferred Community Type

Q5. If you could choose where to live, in which type of the following locations would you mo
to live? City-downtown, with a mix of officegpartments, and shops; Ci#ymore residential
neighborhood; Suburban neighborhood with a mix of houses, shops, and businesses; Subu
neighborhood with houses only; Small town; Rural area

City, City, Mixed Suburban, Small
downtown residential suburban  houses only town Rural area
Total 8% 11 28 12 18 22
Men 9% 12 25 13 17 23
Women 7% 10 31 12 18 21
18-29 18% 13 30 12 11 14
30-39 7% 11 31 16 18 16
40-49 6% 8 27 11 18 29
5059 4% 11 27 11 21 26
60+ 4% 10 27 12 20 26
Men <40 14% 15 25 14 12 17
Men 40+ 5% 10 25 12 19 27
Women <40 12% 9 35 13 16 12
Women 40+ 3% 10 29 11 20 26
Northeast 8% 10 32 13 16 19
Midwest 8% 12 26 11 19 23
South Atlantic 8% 9 32 14 15 21
Inland South 7% 9 24 11 18 30
West 7% 14 28 13 18 19
White 6% 9 27 12 19 26
Black 13% 13 40 14 9 9
Latino 11% 18 26 13 16 15
High school or less 6% 12 24 11 19 26
Some college 9% 8 28 12 17 23
College 10% 12 35 15 12 14
Postgrad+ 6% 10 36 12 21 15
<$25,000 8% 15 22 10 20 23
$25,000$50,000 8% 12 23 10 22 25
$50,000%$75,000 9% 7 30 11 14 27
$75,000$100,000 6% 6 28 18 18 23
$100,000+ 6% 11 38 16 13 14
Own 6% 9 28 14 17 25
Rent 12% 15 30 9 18 15
City 16% 32 23 7 11 10
Suburban-mixed 5% 6 59 7 13 9
Suburban-housing 5% 4 26 42 10 13
Small town/rural 4% 2 9 3 32 49
Married 4% 8 28 14 18 26
Single 14% 15 28 10 15 16
Div./Sep./Widowed 7% 10 28 11 20 23
Kids under 18 8% 10 30 14 18 19
Recent homebuyer 6% 9 28 17 11 27
Prospective homebuyer 11% 13 29 11 18 17
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Housing Type Preference

Q6. Right now, if you could choose, which of the following wouldpyeterto live in: Single
family detached house; Single family attached house or townhouse; An apartment or
condominium

Singlefamily Singlefamily attached Apartment or
detached house or townhouse condominium
Total 80% 7 8
Men 79% 7 10
Women 82% 6 7
1829 74% 6 15
30-39 84% 8 4
4049 84% 8 5
5059 83% 3 8
60+ 78% 8 8
Men <40 75% 8 12
Men 40+ 82% 6 8
Women <40 82% 6 8
Women 40+ 82% 7 7
Northeast 75% 6 14
Midwest 81% 6 9
South Atlantic 79% 7 9
Inland South 84% 6 5
West 83% 8 5
White 84% 5 7
Black 65% 13 15
Latino 75% 10 11
High school or less 7% 7 9
Some college 85% 5 7
College 79% 9 10
Postgrad+ 83% 7 8
<$25,000 75% 8 10
$25,000$50,000 78% 7 9
$50,000%$75,000 80% 7 9
$75,000$100,000 86% 6 7
$100,000+ 86% 5 7
Own 85% 5 6
Rent 70% 10 15
City 74% 10 14
Suburban-mixed 79% 9 9
Suburban-housing 89% 5 5
Small town/rural 83% 3 5
Married 86% 5 4
Single 74% 9 14
Div./Sep./Widowed 76% 6 12
Kids under 18 83% 6 6
Recent homebuyer 80% 8 7
Prospective homebuyer 82% 10 6
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Size of House v. Neighborhood

Q7. Which is more important to you in deciding where to live: (ROTATE) The size of a hot
The neighborhood

The size of the house Theneighborhood
Total 12% 88
Men 12% 87
Women 11% 88
1829 14% 84
30-39 16% 82
40-49 10% 90
5059 11% 89
60+ 8% 92
Men <40 17% 81
Men 40+ 9% 91
Women <40 14% 85
Women 40+ 10% 90
Northeast 11% 88
Midwest 13% 86
South Atlantic 7% 92
Inland South 17% 82
West 11% 88
White 11% 88
Black 10% 89
Latino 13% 85
High school or less 14% 86
Some college 11% 88
College 9% 91
Postgrad+ 9% 90
<$25,000 15% 85
$25,000$50,000 14% 85
$50,000%$75,000 10% 89
$75,000$100,000 5% 93
$100,000+ 11% 88
Own 10% 89
Rent 16% 84
City 13% 87
Suburban-mixed 10% 90
Suburban-housing 12% 88
Small town/rural 13% 87
Married 12% 88
Single 15% 84
Div./Sep./Widowed 6% 93
Kids under 18 15% 84
Recent homebuyer 11% 89
Prospective homebuyer 15% 85
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Comparing Communities: Schools, Stores, and Restaurants

Please select the community where you would prefer to live: Q8a. (SPLIT SAMPLE A, n=1,026) Community
Houses are built far apart darger lots and you have to drive to get to schools, stores and restaurants, or
Community B: Houses are built close together on smaller lots and it is easy to walk to schools, stores and
restaurants.

Larger lots and you have to drive to get ~ Smaller lots and it is easy to walk to

to schools, stores, and restaurants schools, stores, and restaurants
Total 61% 37
Men 62% 36
Women 60% 38
18-29 54% 43
30-39 64% 32
40-49 68% 32
5059 64% 33
60+ 58% 42
Men <40 59% 39
Men 40+ 64% 34
Women <40 57% 37
Women 40+ 62% 38
Northeast 56% 43
Midwest 61% 38
South Atlantic 57% 41
Inland South 66% 31
West 65% 33
White 65% 34
Black 51% 43
Latino 56% 40
High school or less 63% 35
Some college 63% 35
College 64% 33
Postgrad+ 47% 52
<$25,000 64% 34
$25,000%$50,000 58% 40
$50,000%$75,000 60% 38
$75,000%$100,000 68% 28
$100,000+ 59% 40
Oown 63% 35
Rent 55% 43
City 43% 57
Suburban-mixed 53% 45
Suburban-housing 70% 29
Small town/rural 77% 22
Married 66% 32
Single 55% 43
Div./Sep./Widowed 57% 41
Kids under 18 68% 30
Recent homebuyer 66% 34
Prospective homebuyer 60% 40
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Comparing Communities: Parks and Recreation Areas

Please select the community where you would prefelive: Q8b. (SPLIT SAMPLE B, n=1,045) Community A:
Houses are built far apart on larger lots and you have to drive to get to parks, playgrounds, and recreation a
Community B: Houses are built close together on smaller lots and it is easy to yealk$p playgrounds, and
recreation areas.

Larger lots and you have to drive to gettc ~ Smaller lots and it is easy to walk to
parks, playgrounds, and recreation areas parks, playgrounds, and recreation area

Total 56% 43
Men 58% 41
Women 54% 45
1829 47% 52
30-39 61% 38
4049 69% 31
5059 59% 41
60+ 50% 48
Men <40 53% 45
Men 40+ 61% 38
Women <40 52% 47
Women 40+ 55% 43
Northeast 51% 48
Midwest 52% 47
South Atlantic 63% 35
Inland South 68% 30
West 50% 49
White 56% 44
Black 56% 43
Latino 62% 36
High school or less 61% 38
Some college 62% 37
College 43% 56
Postgrad+ 43% 56
<$25,000 60% 39
$25,000%$50,000 54% 44
$50,000%$75,000 56% 43
$75,000$100,000 62% 38
$100,000+ 50% 48
Own 59% 40
Rent 47% 52
City 47% 52
Suburban-mixed 49% 50
Suburban-housing 58% 40
Small town/rural 69% 31
Married 61% 38
Single 50% 49
Div./Sep./Widowed 55% 44
Kids under 18 58% 41
Recent homebuyer 59% 41
Prospective homebuyet 59% 40
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Comparing Communities: Commute to Work

Please select the community where you would prefer to live: Q9. Community A: Houses are smal
smaller lots, and you would have a shorter commute to work, 20 minutes or less; or Community B
Houses are largaan larger lots, and you would have a longer commute to work, 40 minutes or mor:

Smaller lots and you have a shorter Larger lots and you have a longer
commute to work, 20 minutes or less commute to work, 40 minutes or more
Total 59% 39
Men 55% 42
Women 62% 36
1829 62% 36
30-39 53% 43
40-49 51% 48
50-59 59% 38
60+ 65% 33
Men <40 56% 41
Men 40+ 54% 43
Women <40 60% 38
Women 40+ 64% 34
Northeast 59% 39
Midwest 65% 34
South Atlantic 59% 38
Inland South 50% 47
West 59% 38
White 60% 39
Black 60% 38
Latino 55% 42
High school or less 57% 41
Some college 59% 38
College 61% 37
Postgrad+ 63% 35
<$25,000 61% 36
$25,000$50,000 62% 37
$50,000%$75,000 59% 38
$75,000%$100,000 55% 43
$100,000+ 56% 42
Oown 56% 42
Rent 66% 31
City 70% 28
Suburban-mixed 62% 36
Suburban-housing 56% 43
Small town/rural 50% 48
Married 54% 43
Single 64% 34
Div./Sep./Widowed 62% 35
Kids under 18 54% 44
Recent homebuyer 54% 45
Prospective homebuyer 54% 45
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Comparing Communities: Mix of Houses, Stores, and Businesses

Please select the community where you would prefer to live: Q10. Community A: The neighborhoc
a mix of houses and stores and other businesses that are easy to wallkGonmonunity B: The
neighborhood has houses only and you have to drive to stores and other businesses

Mix of houses and stores and other Houses only and you have to drive to
businesses that are easy to walk to stores and other businesses
Total 58% 40
Men 56% 41
Women 59% 39
18-29 68% 30
30-39 55% 41
4049 53% 47
5059 56% 43
60+ 56% 42
Men <40 61% 35
Men 40+ 53% 45
Women <40 63% 35
Women 40+ 56% 42
Northeast 61% 38
Midwest 59% 39
South Atlantic 58% 40
Inland South 51% 46
West 58% 39
White 54% 44
Black 71% 27
Latino 63% 36
High school or less 55% 42
Some college 56% 42
College 62% 37
Postgrad+ 66% 32
<$25,000 64% 33
$25,000$50,000 56% 42
$50,000%$75,000 51% 47
$75,000$100,000 55% 44
$100,000+ 60% 37
Own 53% 45
Rent 71% 27
City 72% 27
Suburban-mixed 71% 27
Suburban-housing 44% 55
Small town/rural 44% 54
Married 50% 48
Single 69% 30
Div./Sep./Widowed 60% 38
Kids under 18 56% 40
Recent homebuyer 47% 52
Prospective homebuyer 64% 35
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Comparing Communities: Apartment/Townhouse v. Detached House

Please select the community where you would prefer to live: Q11. Community A: Own or rent an apartment
townhouse, and have an easy walk to shops sestiaurants and have a shorter commute to work; or Communi
B: Own or rent a detached, singl@mily house, and have to drive to shops and restaurants and have a longer
commute to work

Own or rent apartment/townhouse and Own or rent a detached house and hav

walk to shops, shortecommute to drive to shops, longer commute
Total 38% 59
Men 38% 60
Women 39% 59
1829 50% 47
30-39 35% 63
40-49 30% 70
5059 34% 64
60+ 40% 57
Men <40 42% 55
Men 40+ 35% 64
Women <40 44% 53
Women 40+ 36% 62
Northeast 44% 54
Midwest 38% 60
South Atlantic 42% 57
Inland South 32% 66
West 36% 61
White 35% 64
Black 53% 44
Latino 41% 55
High school or less 39% 59
Some college 36% 61
College 39% 60
Postgrad+ 41% 57
<$25,000 49% 49
$25,000%$50,000 36% 62
$50,000%$75,000 35% 62
$75,000$100,000 34% 64
$100,000+ 36% 62
Own 33% 65
Rent 53% 45
City 52% 47
Suburban-mixed 40% 57
Suburban-housing 32% 67
Small town/rural 31% 68
Married 27% 71
Single 53% 44
Div./Sep./Widowed 44% 55
Kids under 18 33% 65
Recent homebuyer 30% 69
Prospective homebuyer 40% 58
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Budgeting v. Preferred Neighborhood

Q12. Which of the following best describes you: | would be willing stretch my budget to sp
more on housing so | could live in my preferred community OR It is important for me to st
within my budget even if it means | would be unable to live in my preferred neighborhood

Willing to stretch budget to spend more Important to stay within budget even if
on housing, live in preferre¢ommunity  unable to live in preferred neighborhood

Total 39% 59
Men 42% 56
Women 36% 62
18-29 45% 52
30-39 43% 55
40-49 40% 59
50-59 34% 63
60+ 34% 65
Men <40 48% 50
Men 40+ 38% 60
Women €40 41% 57
Women 40+ 34% 65
Northeast 43% 56
Midwest 37% 61
South Atlantic 34% 63
Inland South 38% 61
West 44% 54
White 40% 58
Black 28% 71
Latino 41% 57
High school or less 35% 63
Some college 37% 61
College 47% 52
Postgrad+ 47% 52
<$25,000 27% 71
$25,000%$50,000 35% 64
$50,000%$75,000 41% 57
$75,000%$100,000 46% 53
$100,000+ 50% 48
Own 41% 57
Rent 36% 62
City 39% 60
Suburban- mixed 40% 58
Suburban-housing 40% 59
Small town/rural 39% 61
Married 45% 53
Single 35% 63
Div./Sep./Widowed 30% 69
Kids under 18 43% 55
Recent homebuyer 50% 49
Prospective homebuyer 47% 53
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Comparing Communities: Sprawl v. Smart Growth

Q13. Please read the two descriptions below and answer the folloguirgtions. Assume that the quality of the
schools, crime rates, and cost of house are exactly the same in the two communities: ROTATE

Community A: There are only single family houses on large lots. There are no sidewalks. Places such as sh
restaurarns, a library, and a school are within a few miles of your home and you have to drive to most. There
enough parking when you drive to local stores, restaurants and other places. Public transportation, such as
subway, light rail, or commuter raik distant or unavailable.

Community B: There is a mix of single family detached houses, townhouses, apartments and condominium:
various sized lots. Almost all of the streets have sidewalks. Places such as shopping, restaurants, a library,
schoolare within a few blocks of your home and you can either walk or drive. Parking is limited when you de
to drive to local stores, restaurants and other places. Public transportation, such as bus, subway, light rail, c
commuter rail, is nearby.

Community A Community B
Total 43% 56
Men 47% 53
Women 41% 59
18-29 36% 62
30-39 45% 54
4049 49% 51
50-59 47% 52
60+ 42% 58
Men <40 41% 58
Men 40+ 50% 49
Women <40 39% 59
Women 40+ 41% 58
Northeast 37% 63
Midwest 42% 57
South Atlantic 46% 53
Inland South 49% 50
West 44% 55
White 47% 52
Black 30% 69
Latino 41% 58
High school or less 46% 54
Some college 45% 54
College 41% 58
Postgrad+ 32% 67
<$25,000 40% 59
$25,000%$50,000 46% 54
$50,000%$75,000 48% 51
$75,000%$100,000 47% 52
$100,000+ 38% 60
Oown 48% 51
Rent 32% 68
City 30% 70
Suburban- mixed 32% 67
Suburban-housing 52% 48
Small town/rural 60% 40
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Comparing Communities: Sprawl v. Smart Growth (cont.)

13. Please read the twaescriptions below and answer the following questions. Assume that the quality of the
schools, crime rates, and cost of house are exactly the same in the two communities: ROTATE Community
are only single family houses on large lots. There arademalks. Places such as shopping, restaurants, a libra
and a school are within a few miles of your home and you have to drive to most. There is enough parking w
drive to local stores, restaurants and other places. Public transportation, sumsasubway, light rail, or
commuter rail, is distant or unavailable.

Community B: There is a mix of single family detached houses, townhouses, apartments and condominium:
various sized lots. Almost all of the streets have sidewalks. Places such pmghogstaurants, a library, and a
school are within a few blocks of your home and you can either walk or drive. Parking is limited when you dt
to drive to local stores, restaurants and other places. Public transportation, such as bus, subwagil light r
commuter rail, is nearby.

Community A Community B
Total 43% 56
Married 52% 47
Single 35% 65
Div./Sep./Widowed 36% 64
Kids under 18 45% 54
Recent homebuyer 54% 46
Prospective homebuyer 42% 57
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Most AppealingCharacteristics of A: Sprawl Selectors

Q14. Look at the community you selected and choose the ONE most appealing characteristic of that comm
for you? Selected Community A (n=923) There are only single family houses on large lots; Placeshepginas
restaurants, a library, and a school are within a few miles of your home and you have to drive to most; Ther
enough parking when you drive to local stores, restaurants and other places

Only singlefamily homes  Shoppingschool, etc.  There is enough parking

on large lots are within a few miles at stores, other places
Total 70% 16 9
Men 72% 16 9
Women 68% 17 9
1829 69% 18 10
30-39 67% 21 8
40-49 74% 12 8
5059 75% 12 11
60+ 67% 20 9
Men <40 68% 20 10
Men 40+ 75% 14 9
Women <40 67% 19 8
Women 40+ 68% 15 9
Northeast 68% 20 8
Midwest 62% 23 12
South Atlantic 75% 14 8
Inland South 73% 13 7
West 74% 13 10
White 74% 15 9
Black 59% 25 7
Latino 56% 22 13
High school or less 67% 18 10
Some college 73% 15 9
College 75% 16 9
Postgrad+ 74% 13 7
<$25,000 63% 17 11
$25,000$50,000 62% 22 11
$50,000%$75,000 71% 19 8
$75,000$100,000 75% 12 7
$100,000+ 84% 9 6
Oown 75% 15 8
Rent 54% 26 13
City 57% 20 14
Suburban-mixed 63% 21 10
Suburban-housing 82% 10 7
Small town/rural 73% 16 8
Married 76% 13 8
Single 63% 21 11
Div./Sep./Widowed 60% 23 9
Kids under 18 2% 15 9
Recent homebuyer 68% 21 8
Prospective homebuyer 65% 22 8
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Most AppealingCharacteristics of B: Smart Growth Selectors

Q14. Look at the community you selected and choose the ONE most appealing characteristic of that comm
for you? Selected Community B (n=1,1B8ces such as shopping, restaurants, a library, and a satewlithin a
few blocks of your home and you can either walk or drikgere is a mix of single family detached houses,
townhouses, apartments and condominiums on various size¢ Adtsost all of the streets have sidewallsiblic
transportation, such abus, subway, light rail, or commuter rail, is nearby

Shopping etc. are  Mix of different ~ Almost all streets Public transportation

Recent homebuyer 66% 10 11

walking distance types of housing  have sidewalks is nearby

Total 60% 16 11 11
Men 57% 19 11 11
Women 62% 13 11 12
1829 62% 13 13 10
30-39 58% 18 8 12
4049 61% 18 10 11
50-59 62% 15 11 10
60+ 57% 17 11 14
Men <40 56% 16 13 12
Men 40+ 58% 21 9 10
Women <40 64% 14 9 10
Women 40+ 60% 13 12 13
Northeast 61% 17 8 11
Midwest 57% 19 13 10
South Atlantic 55% 19 8 16
Inland South 59% 13 15 10
West 65% 12 11 10
White 63% 16 11 9
Black 51% 17 10 19
Latino 58% 19 10 10
High school or less 53% 19 11 13
Some college 60% 15 13 10
College 67% 15 10 8
Postgrad+ 70% 10 8 12
<$25,000 55% 19 8 14
$25,000%$50,000 57% 18 12 12
$50,000%$75,000 61% 12 10 13
$75,000%$100,000 63% 19 9 9
$100,000+ 65% 12 14 8
Oown 62% 15 12 10
Rent 56% 18 9 14
City 59% 14 13 12
Suburban- mixed 59% 20 7 12
Suburban-housing 67% 8 14 9
Small town/rural 56% 19 12 12
Married 63% 14 12 10
Single 59% 15 10 14
Div./Sep./Widowed 55% 22 10 10
Kids under 18 62% 17 10 8

12
Prospective homebuyer 55% 19 12 12

I
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Most Appealing Characteristics of A: Smart Growth Selectors

Q15. Looking at the community you did NOT select, choose the ONE most appealing characteristic of that
community you would like to have from that list? Selected Community B (n=1,138) There is @aokigh when
you drive to local stores, restaurants and other places; There are only single family houses on large lots; Plz
such as shopping, restaurants, a library, and a school are within a few miles of your home and you have to
most

There is enough parking a Only singlefamily Shopping, school, etc. are
stores, other places homes on large lots within a few miles
Total 37% 32 17
Men 37% 28 19
Women 37% 35 15
18-29 38% 27 15
30-39 32% 34 15
40-49 34% 42 15
5059 37% 36 16
60+ 42% 26 21
Men <40 37% 27 15
Men 40+ 38% 28 22
Women <40 34% 32 15
Women 40+ 39% 37 14
Northeast 38% 29 17
Midwest 43% 31 12
South Atlantic 32% 29 23
Inland South 35% 32 19
West 38% 37 14
White 40% 32 14
Black 32% 25 26
Latino 30% 39 18
High school or less 33% 33 19
Some college 36% 31 19
College 42% 32 12
Postgrad+ 47% 32 11
<$25,000 37% 25 19
$25,000%$50,000 35% 32 22
$50,000%$75,000 33% 32 15
$75,000$100,000 40% 33 12
$100,000+ 40% 38 13
Own 37% 35 15
Rent 38% 26 19
City 33% 34 18
Suburban-mixed 41% 25 21
Suburban-housing 39% 34 12
Small town/rural 37% 37 12
Married 35% 36 17
Single 38% 29 16
Div./Sep./Widowed 41% 29 17
Kids under 18 27% 40 16
Recenthomebuyer 39% 34 14
Prospective homebuyer 36% 32 21
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Most Appealing Characteristics of B: Sprawl Selectors

Q15. Looking at the community you did NOT select, choose the ONE most appealing characteristic of that
community you would like to have from that list? Selected Community A (n$928%s such as shopping,
restaurants, a library, and a school are withifear blocks of your home and you can either walk or driveere is a
mix of single family detached houses, townhouses, apartments and condominiums on various sjz&lthloss all of
the streets have sidewalkBublic transportation, such as bus, subwlaght rail, or commuter rail, is nearby

Shopping etc. are Almost all streets ~ Mix of different Public transportation

walking distance  have sidewalks types of housing is nearby
Total 40% 27 14 14
Men 40% 24 14 15
Women 39% 30 15 13
1829 47% 22 14 10
30-39 45% 27 13 9
4049 35% 32 14 14
50-59 33% 26 19 17
60+ 40% 27 11 17
Men <40 48% 18 16 9
Men 40+ 36% 27 13 18
Women <40 43% 31 11 10
Women 40+ 36% 30 17 14
Northeast 38% 25 9 23
Midwest 41% 26 14 11
SouthAtlantic 38% 30 14 13
Inland South 42% 28 14 13
West 39% 26 20 11
White 41% 29 12 13
Black 42% 19 14 19
Latino 37% 19 23 14
High school or less 37% 24 17 16
Some college 41% 29 11 14
College 42% 30 16 10
Postgrad+ 45% 30 8 9
<$25,000 35% 19 17 23
$25,000%$50,000 38% 24 15 12
$50,000%$75,000 43% 34 10 12
$75,000%$100,000 48% 32 10 6
$100,000+ 37% 27 17 13
Own 40% 29 13 14
Rent 40% 18 21 11
City 39% 16 24 12
Suburban- mixed 36% 34 13 12
Suburban-housing 36% 35 13 11
Small town/rural 44% 24 12 17
Married 40% 31 13 10
Single 39% 22 18 17
Div./Sep./Widowed 37% 18 14 23
Kids under 18 40% 29 16 7
Recent homebuyer 42% 30 15 9
Prospective homebuyer 34% 29 16 13
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Least AppealingCharacteristics of A: Smart Growth Selectors

Q16. Looking at the community you did NOT select, choose thdlBANE&ppealing characteristic of that
community? Selected Community B (n=1,138) There are no sidewalks; Public transportation, such as bus, sub
light rail, or commuter rail, is distant or unavailable; Places such as shopping, restaurants, a librarsctzowl are
within a few miles of your home and you have to drive to most; There are only single family houses on large lot
There is enough parking when you drive to local stores, restaurants and other places

Public trans. is Shopping etc. ~ Only single Enough
No sidewalks distant within miles family homes parking
Total 30% 25 22 12 9
Men 32% 22 25 10 9
Women 28% 28 20 12 9
18-29 32% 21 27 7 12
30-39 27% 25 20 17 6
40-49 32% 25 22 13 9
5059 27% 26 25 11 7
60+ 29% 31 17 12 9
Men <40 32% 21 25 10 9
Men 40+ 31% 23 25 11 8
Women <40 28% 24 23 13 10
Women 40+ 28% 31 18 12 8
Northeast 30% 20 21 13 12
Midwest 32% 28 21 11 7
South Atlantic 25% 26 22 16 9
Inland South 27% 27 23 9 9
West 33% 26 23 8 7
White 31% 25 23 11 9
Black 30% 32 13 14 6
Latino 27% 22 27 12 9
High school or less 26% 24 22 14 10
Some college 30% 28 23 7 9
College 37% 26 18 11 7
Postgrad+ 31% 25 24 13 6
<$25,000 24% 26 21 11 14
$25,000$50,000 29% 26 20 14 9
$50,000%$75,000 27% 25 22 13 7
$75,000$100,000 31% 25 24 9 9
$100,000+ 37% 25 24 10 5
Own 33% 24 22 11 7
Rent 24% 28 21 12 13
City 29% 21 27 11 9
Suburban-mixed 29% 27 20 15 7
Suburban-housing 32% 29 21 9 7
Small town/rural 30% 26 20 10 12
Married 31% 25 21 12 10
Single 27% 25 27 11 8
Div./Sep./Widowed 33% 26 16 12 9
Kids under 18 35% 21 21 12 9
Recent homebuyer 41% 22 14 12 10
Prospective homebuyer 30% 27 21 8 11
" I

BELDEN
RUSSONELLO &
STEWART.c



Page25

Least Appealing Characteristicé B: Sprawl Selectors

Q16. Looking at the community you did NOT select, choose thdlBANE&ppealing characteristic of that
community? Selected Community A (n=9Rayking is limited when you decide to drive to local stores, restaurant:
and otherplaces; There is a mix of single family detached houses, townhouses, apartments and condominiums
various sized lotPlaces such as shopping, restaurants, a library, and a school are within a few blocks of your r
and you can either walk or drivBuldic transportation, such as bus, subway, light rail, or commuter rail, is nearby
Almost all of the streets have sidewalks

No parking Mix of homes Can walk places PT is nearby Sidewalks

Total 36% 28 12 12 9
Men 35% 29 13 11 12
Women 38% 27 12 13 7
18-29 40% 33 11 8 7
30-39 41% 20 15 13 10
4049 34% 24 13 13 14
5059 34% 35 11 10 6
60+ 34% 29 12 14 11
Men <40 40% 26 12 8 13
Men 40+ 32% 31 13 12 11
Women <40 41% 27 14 13 4
Women 40+ 36% 28 11 12 9
Northeast 44% 24 8 18 5
Midwest 38% 19 17 13 10
South Atlantic 36% 36 12 7 8
Inland South 31% 32 12 12 9
West 34% 29 12 10 13
White 38% 29 13 10 8
Black 36% 26 10 18 10
Latino 28% 31 14 13 14
High school or less 30% 34 14 12 9
Somecollege 42% 23 14 8 10
College 45% 23 8 13 9
Postgrad+ 40% 29 9 15 6
<$25,000 28% 33 13 9 14
$25,000%$50,000 31% 28 16 13 10
$50,000%$75,000 43% 27 12 11 6
$75,000$100,000 42% 25 8 13 11
$100,000+ 40% 29 10 12 7
Own 37% 29 11 12 10
Rent 35% 29 16 12 7
City 31% 24 20 6 13
Suburban-mixed 38% 26 12 15 8
Suburban-housing 42% 31 7 10 9
Small town/rural 35% 30 13 13 9
Married 37% 30 13 10 10
Single 36% 24 13 13 11
Div./Sep./Widowed 36% 29 11 16 6
Kidsunder 18 42% 24 11 9 12
Recent homebuyer 35% 25 12 13 13
Prospective homebuyer 34% 25 11 14 11
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Importance of Different Characteristics

Q17. In deciding where to live, indicate how important each of the following would be to you
veryimportant, somewhat important, not very important, or not at all important (RANDOMIZ
n. Privacy from neighbors; I. High quality public schools; e. Being withkmanB@e commute to
work; b. Sidewalks and places to take walks

Privacy from High quality Being within a 30 Sidewalks and
alreAay3da aosSn neighbors public schools minute commute places to walk
Total 45% 44% 36% 31%
Men 43% 40% 32% 25%
Women 47% 48% 39% 36%
1829 42% 46% 43% 36%
30-39 51% 54% 38% 25%
40-49 50% 50% 40% 30%
50-59 45% 42% 36% 32%
60+ 40% 33% 23% 30%
Men <40 47% 44% 39% 29%
Men 40+ 40% 37% 27% 23%
Women <40 45% 54% 42% 33%
Women 40+ 48% 44% 37% 38%
Northeast 43% 42% 33% 33%
Midwest 35% 44% 38% 29%
South Atlantic 47% 43% 35% 31%
Inland South 56% 46% 33% 27%
West 46% 45% 38% 34%
White 43% 42% 36% 28%
Black 50% 49% 34% 43%
Latino 48% 50% 35% 32%
High school or less 47% 41% 31% 28%
Some college 47% 43% 35% 31%
College 41% 49% 40% 33%
Postgrad+ 39% 52% 48% 40%
<$25,000 48% 38% 30% 30%
$25,000%$50,000 50% 42% 36% 29%
$50,000$75,000 45% 41% 33% 31%
$75,006$100,000 39% 45% 34% 28%
$100,000+ 40% 53% 44% 35%
Own 44% 44% 35% 28%
Rent 46% 42% 38% 39%
City 40% 42% 38% 37%
Suburban-mixed 37% 47% 39% 36%
Suburban-housing 49% 49% 39% 31%
Small town/rural 54% 41% 29% 21%
Married 46% 50% 35% 27%
Single 45% 37% 40% 35%
Div./Sep./Widowed 42% 40% 29% 33%
Kids under 18 48% 64% 37% 32%
Recent homebuyer 51% 46% 39% 33%
Prospective homebuyer 46% 52% 36% 33%
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Importance of Different Characteristics (cont.)

Q17. In deciding where to live, indicate how important each of the following would be to you: very important,
somewhat important, not very important, or not atl important (RANDOMIZE) a. Being within an easy walk of o

pl aces and things in the community; f. Easy acces
in a community with people at all stages of ksingle adults, failies with children and older people
Being within easy = Easy access to Living in a place People at all
areAiay3a a@dSN walkofthings the highway away from it all stages of life

Total 24% 21% 16% 15%
Men 21% 18% 17% 11%
Women 26% 23% 15% 18%
1829 31% 19% 14% 17%
30-39 23% 19% 11% 12%
4049 22% 20% 19% 16%
50-59 20% 20% 19% 15%
60+ 21% 24% 15% 14%
Men <40 27% 17% 16% 13%
Men 40+ 18% 18% 17% 11%
Women <40 29% 21% 9% 17%
Women 40+ 24% 25% 18% 18%
Northeast 28% 21% 14% 17%
Midwest 23% 21% 18% 13%
South Atlantic 24% 25% 17% 15%
Inland South 20% 24% 17% 14%
West 22% 15% 13% 15%
White 20% 18% 16% 13%
Black 36% 36% 14% 24%
Latino 29% 22% 12% 14%
High school or less 23% 21% 19% 14%
Some college 23% 21% 16% 13%
College 24% 21% 10% 15%
Postgrad+ 30% 18% 8% 18%
<$25,000 29% 22% 19% 14%
$25,000%$50,000 22% 22% 17% 16%
$50,000%$75,000 22% 15% 16% 13%
$75,000%$100,000 19% 20% 15% 14%
$100,000+ 24% 23% 11% 15%
Own 19% 19% 16% 14%
Rent 36% 25% 14% 18%
City 35% 19% 10% 16%
Suburban-mixed 24% 25% 9% 19%
Suburban-housing 19% 19% 13% 11%
Small town/rural 17% 20% 27% 13%
Married 18% 20% 18% 13%
Single 31% 19% 13% 13%
Div./Sep./Widowed 26% 26% 13% 20%
Kidsunder 18 22% 18% 15% 18%
Recent homebuyer 22% 26% 18% 19%
Prospective homebuyer 25% 21% 14% 16%
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Importance of Different Characteristics (cont.)

Q17. In deciding where to live, indicate how important each of the following would be to/gopimportant,
somewhat important, not very important, or not at all important (RANDOMIZE) m. An established neighborhooc
older homes and mature trees; p. Being able to buy as large a house as you can; d. Having a large house; g. L
community with a mix of people from various racial and ethnic backgrounds

Older homes and Being able to buy Having alarge  Mix of people from

dlL&@Ay3 a@SN  mature trees largest house possible house various backgrounds
Total 14% 11% 10% 10%
Men 11% 11% 10% 8%
Women 16% 12% 9% 12%
1829 13% 14% 14% 14%
30-39 7% 13% 16% 12%
40-49 16% 12% 10% 10%
50-59 18% 10% 6% 9%
60+ 13% 9% 5% 7%
Men <40 10% 13% 15% 10%
Men 40+ 12% 9% 7% 7%
Women <40 12% 13% 15% 16%
Women 40+ 19% 11% 6% 10%
Northeast 15% 10% 8% 10%
Midwest 14% 10% 8% 8%
South Atlantic 13% 11% 10% 13%
Inland South 16% 18% 15% 13%
West 11% 10% 9% 9%
White 14% 9% 8% 6%
Black 10% 16% 15% 31%
Latino 16% 18% 18% 12%
High school or less 14% 13% 11% 9%
Some college 12% 10% 8% 10%
College 14% 10% 10% 13%
Postgrad+ 17% 9% 10% 11%
<$25,000 13% 14% 12% 10%
$25,000%$50,000 14% 11% 10% 11%
$50,000%$75,000 13% 9% 5% 10%
$75,000$100,000 14% 9% 7% 10%
$100,000+ 14% 13% 13% 9%
Own 14% 10% 8% 8%
Rent 14% 14% 13% 17%
City 15% 10% 11% 15%
Suburban-mixed 14% 11% 8% 11%
Suburban-housing 14% 12% 13% 9%
Small town/rural 12% 12% 9% 7%
Married 14% 12% 10% 9%
Single 13% 11% 11% 12%
Div./Sep./Widowed 15% 11% 6% 10%
Kidsunder 18 12% 15% 14% 13%
Recent homebuyer 16% 13% 16% 13%
Prospective homebuyer 15% 19% 17% 17%
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Importance of Different Characteristics (cont.)

Q17. In deciding where to live, indicate how important each of the following would be to/gopiimportant,
somewhat important, not very important, or not at all important (RANDOMIZE) h. Living in a community with a
of people from various income levels; c. Living in a community with a mix of different types of hessigte family
detachedhouses, townhouses, apartments, and condomini
new neighborhood with recently built homes

Mix of people from  Mix of different  Living in gplace at  New neighborhood

alreAay3d agSN variousincomes types of housing the center of it all with new homes
Total 8% 7% 7% 5%
Men 6% 6% 7% 5%
Women 9% 8% 7% 6%
1829 10% 9% 11% 9%
30-39 6% 5% 6% 5%
4049 9% 6% 8% 5%
50-59 7% 6% 4% 3%
60+ 5% 7% 5% 4%
Men <40 6% 7% 9% 7%
Men 40+ 5% 5% 5% 3%
Women <40 10% 8% 9% 8%
Women 40+ 9% 7% 6% 5%
Northeast 7% 6% 9% 8%
Midwest 6% 5% 7% 4%
South Atlantic 10% 10% 8% 5%
Inland South 8% 7% 5% 5%
West 7% 6% 6% 5%
White 5% 6% 4% 3%
Black 17% 13% 12% 13%
Latino 11% 6% 15% 9%
High school or less 9% 8% 7% 7%
Some college 6% 5% 7% 4%
College 8% 6% 6% 3%
Postgrad+ 6% 6% 6% 5%
<$25,000 11% 7% 8% 7%
$25,000%$50,000 8% 9% 8% 6%
$50,000%$75,000 8% 7% 6% 3%
$75,000$100,000 5% 5% 6% 5%
$100,000+ 5% 5% 7% 6%
Own 5% 6% 5% 4%
Rent 15% 10% 13% 9%
City 11% 9% 12% 6%
Suburban- mixed 7% 8% 8% 6%
Suburban-housing 4% 5% 3% 6%
Small town/rural 7% 5% 4% 3%
Married 6% 7% 5% 4%
Single 10% 7% 10% 8%
Div./Sep./Widowed 8% 6% 7% 3%
Kidsunder 18 7% 8% 6% 7%
Recent homebuyer 9% 10% 8% 7%
Prospective homebuyer 12% 8% 9% 9%
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Importance of Walkability

Q18. In deciding where to live, indicate how important it would be to you to have each of t
following within an easy walkiery important, somewhat important, not very important, or nc
at all important. (RANDOMIZE) b. Grocery store; a. Schools; g. A hospital; c. Pharmacy o
store; h_a. (SPLI'T SAMPLE A, n=1,011) Pu

Grocery Pharmacy/ Publictrans. 52 O 2
%al&Ay3d aOSNEE store Schools A hospital  drug store by bus offices
Total 35% 26% 25% 24% 21% 19%
Men 32% 25% 23% 22% 19% 17%
Women 38% 27% 27% 26% 23% 21%
1829 40% 35% 28% 29% 25% 23%
30-39 31% 37% 23% 19% 20% 16%
40-49 31% 28% 20% 16% 19% 14%
50-59 37% 20% 21% 23% 19% 18%
60+ 34% 16% 31% 30% 21% 22%
Men <40 35% 36% 26% 27% 22% 18%
Men 40+ 29% 18% 20% 19% 16% 15%
Women <40 37% 35% 25% 22% 24% 22%
Women 40+ 39% 23% 29% 28% 23% 21%
Northeast 35% 23% 23% 27% 25% 19%
Midwest 32% 26% 21% 21% 15% 15%
South Atlantic 37% 26% 30% 27% 22% 24%
Inland South 36% 27% 34% 29% 21% 24%
West 36% 28% 19% 18% 23% 15%
White 30% 21% 20% 19% 16% 14%
Black 53% 42% 43% 43% 42% 33%
Latino 42% 40% 39% 37% 31% 32%
High school or less 38% 30% 33% 30% 24% 25%
Some college 32% 23% 21% 21% 18% 17%
College 30% 24% 16% 18% 16% 10%
Postgrad+ 35% 25% 16% 18% 22% 15%
<$25,000 44% 34% 39% 35% 37% 33%
$25,000$50,000 36% 26% 31% 29% 18% 21%
$50,000%$75,000 27% 17% 15% 16% 19% 14%
$75,000$100,000 33% 28% 25% 20% 13% 15%
$100,000+ 32% 26% 14% 18% 15% 11%
Own 30% 22% 21% 19% 13% 14%
Rent 47% 38% 35% 38% 41% 30%
City 47% 35% 29% 35% 32% 25%
Suburban-mixed 39% 30% 26% 27% 25% 20%
Suburban-housing 28% 23% 19% 15% 12% 11%
Small town/rural 27% 19% 25% 19% 14% 19%
Married 26% 26% 21% 19% 13% 14%
Single 44% 29% 26% 28% 26% 22%
Div./Sep./Widowed 43% 23% 33% 32% 34% 26%
Kids under 18 32% 42% 27% 23% 19% 18%
Recent homebuyer 28% 29% 29% 22% 17% 17%
Prospective homebuyer 37% 34% 28% 27% 25% 23%
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Importance of Walkability (cont.)

Q18. In deciding where to live, indicate how important it would bgda to have each of the following within an eas
walk: very important, somewhat important, not very important, or not at all important. (RANDOMIZE) i. Restaur
e. Cultural resources like libraries or theaters; j. Church, synagogue, or other placesbipyb_b. (SPLIT SAMPLE |
n=1,060) Public transportation by rail; f. Recreational facilities like swimming, golf, or tennis

Cultural Church, Public trans.  Recreational
alF@Ay3 a@SNE Restaurants resources synagogue, etc. by rail facilities
Total 18% 17% 17% 14% 12%
Men 17% 15% 13% 13% 11%
Women 18% 19% 20% 16% 13%
1829 27% 22% 20% 18% 16%
30-39 18% 18% 13% 14% 15%
40-49 16% 15% 17% 12% 12%
50-59 15% 14% 15% 15% 9%
60+ 14% 15% 18% 12% 10%
Men <40 24% 21% 16% 16% 14%
Men 40+ 13% 11% 11% 10% 9%
Women <40 22% 19% 18% 17% 17%
Women 40+ 16% 19% 22% 15% 11%
Northeast 18% 16% 15% 18% 14%
Midwest 18% 19% 16% 15% 8%
South Atlantic 22% 17% 19% 18% 15%
Inland South 15% 16% 23% 10% 9%
West 17% 17% 12% 9% 14%
White 15% 12% 12% 10% 9%
Black 27% 29% 41% 32% 23%
Latino 21% 26% 23% 20% 18%
High school or less 17% 15% 21% 14% 11%
Some college 17% 17% 16% 13% 13%
College 19% 17% 10% 12% 12%
Postgrad+ 22% 24% 9% 21% 15%
<$25,000 21% 21% 26% 13% 15%
$25,000$50,000 15% 16% 20% 19% 10%
$50,000%$75,000 13% 15% 14% 9% 10%
$75,000$100,000 20% 18% 11% 13% 11%
$100,000+ 21% 16% 11% 15% 15%
Own 14% 14% 13% 11% 10%
Rent 27% 23% 25% 23% 16%
City 26% 22% 21% 21% 16%
Suburban-mixed 20% 21% 18% 16% 15%
Suburban-housing 12% 13% 9% 12% 11%
Small town/rural 13% 12% 17% 9% 8%
Married 14% 14% 14% 10% 10%
Single 24% 22% 17% 20% 15%
Div./Sep./Widowed 19% 17% 23% 17% 11%
Kids under 18 17% 18% 19% 16% 15%
Recent homebuyer 13% 16% 17% 9% 13%
Prospective homebuyer 24% 20% 20% 20% 15%
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Best Long Term Solution for Reducing Traffic

Q19. Which of the following proposals is the best long term solution to reducing traffic in'y
state: ROTATHNprove public transportation, such as trains, buses and light rail; Develop
communities where more people do not have to drive long distances to work or shop; Buil
new roads

Improve public Communities with less
transportation driving to work orshop Build new roads
Total 50% 30 18
Men 47% 30 21
Women 54% 29 16
1829 47% 31 20
30-39 49% 29 20
40-49 47% 30 22
50-59 53% 31 15
60+ 55% 27 17
Men <40 47% 32 18
Men 40+ 47% 29 23
Women <40 48% 29 22
Women 40+ 57% 30 12
Northeast 57% 25 16
Midwest 50% 30 18
South Atlantic 47% 34 19
Inland South 52% 25 22
West 48% 33 18
White 50% 29 19
Black 54% 29 15
Latino 46% 33 18
High school or less 45% 34 20
Some college 55% 27 17
College 54% 26 20
Postgrad+ 56% 27 16
<$25,000 45% 36 18
$25,000$50,000 50% 29 20
$50,000%$75,000 54% 29 15
$75,000$100,000 50% 26 22
$100,000+ 53% 27 19
Own 50% 28 20
Rent 52% 32 14
City 56% 29 14
Suburban-mixed 52% 31 16
Suburban-housing 49% 28 22
Small town/rural 47% 31 22
Married 50% 28 20
Single 51% 31 17
Div./Sep./Widowed 50% 33 15
Kids under 18 47% 32 19
Recent homebuyer 58% 25 17
Prospective homebuyer 50% 31 17
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Priority for Funding

Q20. Which of the followinghould receive funding priority from the state government: (SEL
ONLY ONE: ROTATE ANSWERS) Improvements in existing communities, such as sidew
parks; New development in existing communities; New development in the countryside. D
feel that way strongly or somewhat?

Net improvements in Net new development Net new development in
existing communities in existing communities the countryside
Total 57% 32 7
Men 56% 33 8
Women 59% 31 7
1829 61% 29 8
30-39 54% 31 9
40-49 60% 31 8
50-59 60% 31 6
60+ 53% 36 7
Men <40 55% 32 9
Men 40+ 56% 33 8
Women <40 61% 28 8
Women 40+ 58% 33 6
Northeast 61% 28 7
Midwest 55% 35 7
South Atlantic 59% 30 9
Inland South 52% 32 11
West 59% 34 5
White 57% 32 8
Black 56% 32 7
Latino 60% 29 7
High school or less 53% 36 8
Some college 57% 31 8
College 62% 28 7
Postgrad+ 68% 25 4
<$25,000 52% 36 9
$25,000$50,000 53% 35 8
$50,000%$75,000 61% 30 7
$75,000$100,000 60% 28 9
$100,000+ 62% 29 5
Own 57% 32 8
Rent 60% 32 6
City 61% 31 6
Suburban-mixed 59% 34 5
Suburban-housing 64% 27 7
Small town/rural 50% 35 11
Married 56% 32 8
Single 59% 33 7
Div./Sep./Widowed 59% 31 7
Kids under 18 61% 28 7
Recent homebuyer 55% 35 8
Prospective homebuyer 59% 29 9
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Transportation to Work

D1. (FOR THOSE EMPLOYED, n=1,111) Most days, how do you get to work? By car; Pu
transportation; Walking; Riding a bike; Work from home most days; Something else

By car All others
Total 85% 16
Men 85% 15
Women 84% 16
18-29 83% 16
30-39 83% 17
40-49 84% 16
5059 88% 12
60+ 85% 14
Men <40 86% 14
Men 40+ 84% 16
Women <40 80% 20
Women 40+ 88% 12
Northeast 75% 25
Midwest 89% 11
South Atlantic 83% 17
Inland South 92% 8
West 85% 15
White 86% 13
Black 83% 16
Latino 79% 21
High school or less 86% 14
Some college 89% 11
College 81% 19
Postgrad+ 80% 20
<$25,000 79% 21
$25,000%$50,000 87% 13
$50,000%$75,000 85% 15
$75,000$100,000 84% 16
$100,000+ 86% 14
Own 87% 13
Rent 77% 22
City 78% 22
Suburban-mixed 86% 14
Suburban-housing 86% 14
Small town/rural 88% 12
Married 88% 12
Single 78% 22
Div./Sep./Widowed 87% 13
Kids under 18 88% 12
Recent homebuyer 82% 17
Prospective homebuyer 82% 18
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Homeownership

D7. (IF OWN HOME, n=1,557) Have you purchased your home in the last three years?
D8. Looking ahead to the next three years, do you think you will purchase a home?

aleay3a aes Purchasechome in last three years Will purchase home in next three years
Total 15% 20%
Men 17% 20%
Women 14% 20%
1829 18% 29%
30-39 24% 35%
40-49 20% 21%
5059 12% 13%
60+ 8% 7%
Men <40 21% 30%
Men 40+ 15% 13%
Women <40 21% 34%
Women40+ 10% 12%
Northeast 12% 21%
Midwest 12% 16%
South Atlantic 12% 21%
Inland South 24% 23%
West 18% 20%
White 13% 17%
Black 20% 32%
Latino 25% 27%
High school or less 11% 17%
Some college 16% 22%
College 20% 25%
Postgrad+ 19% 21%
<$25,000 10% 20%
$25,000$50,000 12% 23%
$50,000%$75,000 20% 17%
$75,000$100,000 19% 19%
$100,000+ 15% 19%
Own 15% 14%
Rent -- 34%
City 17% 28%
Suburban-mixed 15% 20%
Suburban-housing 18% 17%
Small town/rural 13% 16%
Married 17% 20%
Single 15% 25%
Div./Sep./Widowed 9% 13%
Kids under 18 19% 28%
Recent homebuyer 100% 15%
Prospective homebuyer 16% 100%
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Effect of Economy on Plans to Buy

D10. Has the economic downturn affected your plans to buy a house metktehree years?

Yes, more likely to buy Yes, less likely to buy No
Total 5% 24 69
Men 6% 24 69
Women 5% 24 70
18-29 7% 31 60
30-39 11% 26 61
40-49 5% 24 70
5059 4% 24 70
60+ 2% 16 82
Men <40 9% 29 60
Men 40+ 3% 21 75
Women <40 8% 29 61
Women 40+ 3% 21 75
Northeast 4% 26 69
Midwest 4% 21 73
South Atlantic 5% 27 66
Inland South 5% 25 68
West 8% 22 69
White 4% 21 73
Black 9% 29 61
Latino 7% 35 56
High school or less 4% 27 68
Some college 6% 26 66
College 8% 20 70
Postgrad+ 5% 13 81
<$25,000 5% 32 62
$25,000%$50,000 6% 27 66
$50,000%$75,000 4% 22 73
$75,000$100,000 7% 22 70
$100,000+ 5% 16 77
Own 4% 18 76
Rent 10% 37 52
City 8% 27 64
Suburban-mixed 6% 28 65
Suburban-housing 6% 19 75
Small town/rural 3% 21 75
Married 5% 19 75
Single 7% 30 62
Div./Sep./Widowed 4% 26 68
Kids under 18 7% 28 64
Recent homebuyer 2% 20 78
Prospective homebuyer 22% 32 45
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Community Preference Group

CommunityPreference group constructed using responses frorl@Q&nd Q13. See Methodology
section for full description

Sprawl Middle Smart Growth
Total 34% 31 35
Men 36% 32 32
Women 32% 29 38
18-29 24% 32 43
30-39 35% 37 28
40-49 44% 27 30
5059 37% 30 34
60+ 33% 28 38
Men <40 28% 38 34
Men 40+ 41% 28 31
Women <40 29% 31 40
Women 40+ 34% 28 38
Northeast 29% 33 38
Midwest 31% 29 40
South Atlantic 35% 29 36
Inland South 44% 28 27
West 32% 32 35
White 38% 28 34
Black 20% 38 42
Latino 31% 35 34
High school or less 37% 31 32
Some college 36% 31 34
College 31% 30 39
Postgrad+ 26% 28 46
<$25,000 31% 28 41
$25,000$50,000 37% 27 36
$50,000%$75,000 38% 29 32
$75,000$100,000 37% 35 28
$100,000+ 29% 35 36
Own 39% 30 31
Rent 21% 34 45
City 19% 30 51
Suburban-mixed 24% 36 41
Suburban-housing 41% 33 27
Small town/rural 52% 24 24
Married 44% 29 28
Single 23% 31 45
Div./Sep./Widowed 26% 34 39
Kids under 18 36% 33 30
Recent homebuyer 41% 34 25
Prospective homebuyer 32% 32 35
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Opinion Research
Strategic Communication

2011 Community Preference Survey
National Association of Realtors®

Web-enabledpanel survey conducted February-28, 2011by Knowledge Networks
N=2,071adults nationally
The data have been weighted bgnder, age, race, region, metropolitan status, and Internet access.
Margin of samplingrror is + 2.2 percentageoints
Percents maadd to 99% or 101% due to rounding
* indicates less than 1%:indicates zero

Q1. Thinking about the community in which you 2011 2004
live, do you think the quality of life has gotten Gotten better 12% 25%
better, gotten worse, or stayed the same in the pa Gotten worse 35 23
three years? Stayed the same 53 52
DK/REF * *

Q2. Here are some issues [state] will be facing over the next few years. For each one please indic
much of a priority it should be for your state to addreShpuld it be an extremely high priority, a high
priority, a middle priority, a low priority, or an extremely low priority for your state governrfent
(RANDOMIZE)

Extr. Extr. DK/
High High Middle Low Low REF
a. Improving the health cargystem 2011 34% 33 23 6 8 1
- improving il 2004  47% 32 17 2 1 1
. . 2011  36% 31 24 6 2 2
b. Cutting state government spending 2004 25%% 31 33 8 5 1
c. Lowering the crime rate 2011 33% 36 23 ° 2 1
: 9 2004 41% 36 18 3 1 *
d. Improving publieducation 2011 39% 35 20 4 2 1
- mproving p 2004  45% 36 16 2 1 1
, ) 2011  23% 32 33 9 3 1
e. Protecting the environment
2004  30% 35 27 5 2 1
f. Preserving farms and open spaces from 21% 32 32 10 3 1
development
e 2011 7% 19 45 22 5 2
0. Revitalizing older suburbs 2004 10% 27 43 16 3 .
e - 2011 11% 28 43 14 3 2
h. Revitalizing cities
2004  14% 30 42 11 2 1
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Extr. Extr. DK/
(continued) High High Middle Low Low REF
. . : N 2011  46% 38 13 2 1 1
. Attract t
i racting businesses arwleating jobs 2004 40% a1 16 5 1 1
. . . .. 2011 7% 17 40 26 8 2
j- Creating new development outside the citie 2004 7% 17 44 o4 5 1
k. Having housing for people with moderate 2011 17% 29 36 12 4 2
and low incomes 2004  24% 33 33 8 2 1
I. Improving the availability of affordable housing 19% 32 33 11 4 1
m. Reducing traffic congestion 13% 27 36 18 4 2
n. Providing convenient alternatives to driving 14% 24 38 17 6 1

such as walking, biking, and puliiansportation

Q3. Do you think there is too much, too little, or the right amount of each of the following in the are
close to where you live: (RANDOMIZE)

Right
Too much  amount Too little DK/REF

a. Shops orestaurants within an easy walk of your 2011 4% 48 46 2

house 2004 4% 54 42 *

. 2011 3% 55 40 2

b. Sidewalks 2004 204 61 6 1

c. Public transportation within an easy walk 2011 3% 44 51 2

Hnnn ¢g2NRAY3I aX 6AGKAY 2004 3% 51 46 1

2011 4% 59 36 1

d. Parks and playgrounds 2004 1% 61 37 1

e. Places to walk or exercise for fun 2011 3% >4 41 2

' 2004 1% 58 40 *

. 2011 3% 50 45 1

f. Places to bike 2004 204 51 46 1

Housing for people witlow incomes 2011 9% 43 a1 2

9: g for peop 2004 7% 43 49 1

h. Housing for people with moderate incomes 2011 4% o3 42 !

' g 1or peop 2004 3% 58 39 *

. . o 2011 31% 57 10 1

i. Housing for people with high incomes 2004 40% 55 5 1

. , I 2011 20% 48 31 1

j- New stores and offices beitogiilt 2004 21% 55 23 1

. : 2011 23% 52 23 1

k. New houses and apartments being built 2004 320 50 15 1

I. Large discount or warehouse stores 2011 12% o8 28 2

+-arg 2004  18% 62 19 1
o oy I
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Q4. Which of the following best describie place City—downtown, with a mix of offices,

- 5%

where you live: apartments, and shops
City—more residential neighborhood 19
Suburban neighborhood with a mix of 26

houses, shops, and businesses
Suburban neighborhood with houses or 19

Smalltown 14
Rural area 16
DK/REF 1

Q5. If you could choose where to live, in which ty| City—downtown, with a mix of offices,

of the following locations would you most like to  apartments, and shops

live? City—more residential neighborhood 11
Suburban neighborhood with a mix of
houses, shops, and businesses
Suburban neighborhood with houses or 12

8%

Small town 18

Rural area 22

DK/REF 1
Q6. Right now, if you could choose, which of the Singlefamily detached house 80%
following would yoipreferto live in: Singlefamily attached house or townhoust 7

An apartment or condominium 8
A mobile home 2
Something else 1
DK/REF 1

Q7. Which is more important to you in deciding  The size of a house 12%
where to live: (ROTATE) The neighborhood 88
DK/REF 1

Imagine for a moment that you are moving to another community. These questions are about the kind
of community you would like to live in. Please select the community where you would prefer to live:
(RANDOMIZE, ROTAYB)

Q8a. (SPLIT SAMPLE A,029 Community A: Houses are built far apa Community A 61%
on larger lots and you have to drive to get to schools, stores and Community B 37
restaurants, or DK/REF 2

Community B: Houses are built close together on smaller lots and it i
easy to walk to schoolsfores and restaurants.

BELDEN
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Q8b. (SPLIT SAMPLE B, 045 Community A: Houses are built far ape
on larger lots and you have to drive to get to parks, playgrounds, and
recreation areas, or

Community B: Housemre built close together on smaller lots and it is
easy to walk to parks, playgrounds, and recreation areas.

Community A
Community B
DK/REF

Paged

56%
43

Q9. Community A: Houses are smaller on smaller lots, and you wou
have a shorter commute to work, 20 minutes or less; or

Community B: Houses are larger on larger lots, and you would have .
longer commute to work, 40 minutes or more.

Community A
Canmunity B
DK/REF

59%
39

Q10. Community A: The neighborhood has a mix of houses and stort
and other businesses that are easy to walk to; or

Community B: The neighborhood has houses only and you have to d
to stores and other businesses

Community A
Community B
DK/REF

58%
40

Q11. Community A: Own or rent an apartment or townhouse, and ha
an easy walk to shops and restaurants and have a shorter commute
work; or

Community B: Own or rent a detached, sinfgmily house, and have to
driveto shops and restaurants and have a longer commute to work

Community A
Community B
DK/REF

38%
59

Q12. Which of the following best describes you:

| would be willing stretch my budget to spend more on housing so | ¢
live in my preferrecommunity OR

It is important for me to stay within my budget even if it means | woul
be unable to live in my preferred neighborhood

Willing to stretch 39%

budget

Important to stay 59

within budget
DK/REF
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13. Please read the two descriptiobslow and answer the following questions. Assume that the quality
of the schools, crime rates, and cost of house are exactly the same in the two communities: ROTATE

CommunityA CommunityB
There areonly singlefamily houseson large There is amix of singlefamily detached houses,
lots. townhouses, apartments and condominiums on

various sized lots

There areno sidewalks Almost all of the streets havadewalks
Places such as shopping, restaurants, a libraty, | Places such as shopping, restaurants, a library,
and a school are withia few milesof your and a school are withia few blocksof your

home and yothave to driveto most home and you careither walk or drive

There is enough parking when you drive to lo¢al | Parking igimited when you decide to drive to
stores, restaurants and other places local stores, restaurants and other places

Public transportation, such as bus, subway, light | Public transportation, such as bus, subway, light
rail, or commuter rail, iglistant or unavailable rail, or commuter rail, imearby

Assuming that there are ndifferences between the communities apart fronr Community A 43%
the ones we mentioned, which community would you rather live in: Community B 56
Community A or Community B? DK/REF 1

Q14. Look at the community you selected and choose the ONEappstling characteristic of that
community for you?
Selected Community A (1823

There are only singiamily houses on large lots. 70%
There are no sidewalks 2
Places such as shopping, restaurants, a library, and a school are within a few mies ledme and 16
you have to drive to most

There is enough parking when you drive to local stores, restaurants and other places 9
Public transportation, such as bus, subway, light rail, or commuter rail, is distant or unavailable 2
DK/REF 1
Selected Camunity B (n4,138

There is a mix of singfamily detached houses, townhouses, apartments and condominiums on 16%

various sized lots
Almost all of the streets have sidewalks 11
Places such as shopping, restaurants, a library, and a school areavithinblocks of your home and 60
you can either walk or drive

Parking is limited when you decide to drive to local stores, restaurants and other places
Public transportation, such as bus, subway, light rail, or commuter rail, is nearby
DK/REF

*

11

2
" oy I
BELDEN
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Q15. Looking at the community you did NOT select, choose the ONE most appealing characterist

that community you would like to have from that list?

Selected Communit (n=1,138

There are only singiamily houses on large lots.

There are nsidewalks

Places such as shopping, restaurants, a library, and a school are within a few miles of your home
you have to drive to most

There is enough parking when you drive to local stores, restaurants and other places

Public transportationsuch as bus, subway, light rail, or commuter rail, is distant or unavailable
DK/REF

Selected CommunityA (n=923)

There is a mix of singfamily detached houses, townhouses, apartments and condominiums on
various sized lots

Almost all of thestreets have sidewalks

Places such as shopping, restaurants, a library, and a school are within a few blocks of your horr
you can either walk or drive

Parking is limited when you decide to drive to local stores, restaurants and other places

Public transportation, such as bus, subway, light rail, or commuter rail, is nearby

DK/REF

32%

14%
27
40

14

Q16. Looking at the community you did NOT select, choose thd BAE&ppealing characteristic of

that community?

Selected Communit (n=1,138

Thereare only singldamily houses on large lots.

There are no sidewalks

Places such as shopping, restaurants, a library, and a school are within a few miles of your home
you have to drive to most

There is enough parking when you drive to lastales, restaurants and other places

Public transportation, such as bus, subway, light rail, or commuter rail, is distant or unavailable
DK/REF

Selected CommunitA (n=923)

There is a mix of singlamily detached houses, townhousegpartments and condominiums on
various sized lots

Almost all of the streets have sidewalks

Places such as shopping, restaurants, a library, and a school are within a few blocks of your horr
you can either walk or drive

Parking is limitedvhen you decide to drive to local stores, restaurants and other places

Public transportation, such as bus, subway, light rail, or commuter rail, is nearby

DK/REF

12%

28%

12

36
12

BELDEN
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Q17. In deciding where to live, indicate how important each of the followiogid be to you: very
important, somewhat important, not very important, or not at all important (RANDOMIZE)

Very Somewht  Not very Not at all DK/REF
a. Being within an easy walk of other places

0,

and things in the community 24% 42 26 ! 2

. 2011 31% 46 16 5 2
b. Sidewalks and places to take walks 2004 26% 46 20 7 1
c. Living in a communl.ty WIFh a mix gf 2011 7% 30 42 20 5
different types of housing singlefamily
detached hog§es, townhouses, apartment 2004 17% 31 39 23 1
and condominiums
d. Having a large house 10% 34 39 15 2
e. Being within a 3@ninute commute to work 36% 42 11 10 2

. 2011 21% 51 21 6 2

f. Easy access to the highway 2004 290 53 19 5 1
g. Living in a community witd mix Of- 2011 10% 32 38 18 2
people from various racial and ethnic
backgrounds 2004 13% 34 34 18 1
h. Living in a community with a mix of 2011 8% 34 41 16 2
people from various income levels 2004 9% 36 40 15 1
i. Living in_a:ommunity with peop_le at gll 2011 15% 45 28 9 2
stages of life- single adults, families with
children and older people 2004 17% 48 26 9 1
. Livin in a Ia0201l 16% 37 33 12 2
I g P 2004  21% 39 29 11 1
k.Living n a pl ace that 2011 7% 27 41 23 2
all 2004 5% 21 42 31 1
I. High quality public schools 44% 31 13 10 2
m. An established neighborhood with older 0
homes and mature trees 14% 48 30 ! 2
n. Privacy frommeighbors 45% 42 9 2 2
0. A new neighborhood with recently built homes 5% 26 44 23 2
p. Being able to buy as large a house as you can 11% 30 38 19 2

Q18. In deciding where to live, indicate how important it would be to you to leaed of the following
within an easy walk: very important, somewhat important, not very important, or not at all importar
(RANDOMIZE)

Very Somewht  Not very Not at all DK/REF
a. Schools 26% 29 24 18 2
b. Grocery store 35% 40 17 2
¢. Pharmacy or drug store 24% 41 25 2
d. Doctor s’ of fices 19% 36 33 10 2
o oy I
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(continued) Very Somewht  Not very Not at all DK/REF
e. Cultural resources like libraries or theaters 17% 42 28 11 2
f. Re_creational facilitiebke swimming, golf, or 12% 35 37 14 2
tennis
0. A hospital 25% 36 27 10 2
h a (SPLIT SAMPAENn=1,01) Public 21% 29 31 18 >
transportation by bus
h_b. (SPLI'!' SAMPBEn:l,OGDPubIIC 14% o8 33 23 1
transportation by rail
i. Restaurants 18% 42 30 9 2
j- Church, synagogue, or other place of worship 17% 30 31 20
Q19. Which of the following proposals is the 2011 2004
best long term solution to reducing traffic in  Build new roads 18% 18%
your state: ROTATE Improve public transportation, suc
. : ) 50 50
as trains, buses and light rail
Develop communities where more
people do not have to drive long 30 31
distances to work or shop
DK/REF 1 1
Q20. Which of the following should receive  Strongly improvenents 18%
funding priority from thestate government: Somewhat improvements 39
(SELECT ONLY ONE: ROTATE ANSWERS) Strongly develop existing 9
Improvements in existing communities, such ¢ Somewhat develop existing 23
sidewalks and parks; Strongly develop countryside 2
New development in existing communities;  Somewhat develop countryside 5
New development in the countryside. DK/REF 3
Do you feel that way strongly or somewhat?
Now | have a few questions for statistical purposes only.
DO. Are yoicurrently employed? Yes 55%
No 44
DK/REF 1
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D1. (FOR THOSE EMPLOYHDL I Most days, By car 85%
how do you get to work? Public transportation 6
Walking 3
Riding a bike 1
Work from home most days 5
Something else 1
DK/REF *
D2.(FOR THOSE EMPLOYED1&3: About how  0-9 minutes 14%
much time does ane-waytrip to your job usually 10-19 30
take? 20-29 23
3044 18
45+ 13
DK/REF *
D3. Are you registered to vote? Yes 82%
No 16
DK/REF 1
D4. Do you considstourself to be a Democrat,a Democrat 37%
Republican, an independent, or something else? Republican 27
Independent 30
Something else 4
DK/REF 2
D5. In terms of your political outlook, do you usue Veryconservative 12%
think of yourself as: (ROTATE ORDER) Somewhat conservative 24
Middle of the road 39
Somewhat liberal 18
Very liberal 5
DK/REF 2
D6. How long have you lived in the city or town Less than five years 20%
where you now live? Five to 10 years 19
11 to 20 years 22
More than 20 years 38
DK/REF 1
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D7. (IF OWN HOME, n=1,%5Aave you purchased Yes 15%
your home in the last three years? No 84
DK/REF 1
D8. Looking ahead to the next three years, do yo! Yes 20%
think you will purchase a home? No 78
DK/REF 2
D8b. (IF D8=YES3T6) Will the next home you Larger 62%
purchase be larger or smaller than your current  Smaller 14
home? Same size 23
DK/REF 1
D9a. (IF D7=YES, n=RWhatwasyour main Kids/family 20%
reason for purchasing a new house? Bigger/better house 11
(OPEN ENBCODED) Dislike renting 9
Can afford/price/market 8
Location/area/moving 8
Investment 5
Privacy/land 4
Job 3
Downsizing 2
Retirement/aging issues 1
Proximity to services/transportation 1
Other 13
DK/REF 6
D9b. (IF D8=YES3716) What is your main reason Kids/family 23%

for planningto purchase a new house?

(OPEN ENBCODED)

Bigger/better house
Dislike renting
Location/area/moving
Investment
Retirement/aging issues
Pride in ownership

Job

Privacy/land
Downsizing

Can afford/price/market
Proximity to services/transportation
1°-time homebuyer
Other

DK/REF

I P OFRPDNNNNW®WPSOU 0O o
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D10. Has the economic downturn affected your  Yes, more likely to buy 5%
plans to buy a house in the netkiree years? Yes, less likely to buy 24
No 69
DK/REF 1
FROM SAMPLE
GENDER Men 48%
Women 52
AGE 1824 12%
2534 19
3544 17
4554 17
5564 20
6574 10
75+ 5
RACE White 68%
African American 11
Latino 14
Other 6
EDUCATION Less than high school 13%
High school graduate 31
Some college 28
College graduate 16
Post graduate 12
HOUSEHOLD INCOME Less than $25,000 21%
$25,00050,000 25
$50,00075,000 19
$75,000100,000 12
More than $100,000 23
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MARITAL STATUS Married 50%
Widowed 5
Divorced 11
Separated 2
Never married 23
Living with partner 10
CHILDREN UNDER 18 IN HOUSEHOLD Yes 34%
No 66
SCHOGRGEDCHILDREN IN HOUSEHOLD Yes 26%
No 74
HOUSING TYPE Singlefamily detached house 70%
Singlefamily attached house or townhoust 7
An apartment or condominium 17
A mobile home 5
Something else (boat, RV, van, etc.) *
HOME OWNERSHIP Own 71%
Rent 27
Do not pay for housing 2
REGION Northeast 19%
Midwest 22
SouthAtlantic 20
South 17
West 23
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